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1. BASIC DATA
1.1 Institutions

Lebanon - officially Republic of Lebanon 1 is a parliamentary republic, governed by the
Constitution of 23 May 1926, which was modified six times since”.

The Constitution guarantees freedom of conscience (article 9)* and freedom of expression
(article 13)%. The most important change in the Constitution is the Taif Agreement® which
reorganises the balance of power between the various religious communities.

Because of its multidenominational composition, Lebanon has a political system based on a
distribution of power which is more or less proportional to the weight of each religious
community. The Lebanese constitution officially recognizes eighteen religious communities.
Thus, Lebanon mainly comprises three community groups: Druzes, Christians and Muslims.

Complex and original entity in the Middle East region, the Lebanese State is among the
democracies that opted for a form of secularism, by the distinction it makes of the political and
religious spheres. This distinction however does not have the same nature or the same
perception as in other countries such as France, Germany, ltaly, Switzerland or even in the
United States of America. Unlike in France, secularization of politics in Lebanon allows a strong
expression of all religious communities recognized by the law and their involvement in public
affairs. Secular democracy is thus based on balance and community consensus, which has
become its proper identity. For a long time and still today, Lebanon is indeed characterized by
the cohabitation between national legal and community legal orders, applying to citizens
according to their religious affiliation®. However, according to article G2 of the Taif Agreement,
the indication of confession or rite on the identity card is banned.®

Y A French translation of the Constitution is available on the website of the Constitutional Council:

http://www.conseilconstitutionnelliban.com/sub-fr.aspx?id=169

2 Article 9: "freedom of conscience shall be absolute. In paying tribute to the Most High, the State shall respect all
confessions and guarantees and protects their free exercise provided public order is not disturbed. It also guarantees
that personal status and religious interests of the population, to whatever religious sect they belong, is respected.” A
N.B of the Constitutional Council adds "We believe that the translation could have been as follows: "é t h e
respects all religions and confessions and guarantees under its protection the free exercise of religious rites provided
€ o

% Article 13: "Freedom to express one's opinion orally or in writing, freedom of the press, freedom of assembly, and
freedom of association shall be guaranteed within the limits established by Law."

* The 1989 Taif Agreement ended the civil war (1975-1990) and institutionalized a consensual system for the State
governance by the communities comprising it. Thus, Supreme Magistrature, the Presidency of the Republic is filled
by a Christian Maronite, the presidency of the Council of Ministers (http://www.pcm.gov.lb/) by a Sunni Muslim. The
National Assembly (http://www.Ip.gov.Ib/) by someone from the Shiite community.
http://www.lesclesdumoyenorient.com/Accord-de-Taef.html

5 Hiam Mouannés, " Liberté religieuse entre universalisme et communautarisme, le cas du Liban est-il & part? ", VI
French Congress of Constitutional Law Nancy, 16, 17 and 18 June 2011
http://www.droitconstitutionnel.org/congresNancy/comN4/mouannesTD4. pdf

® Taif Agreement 1989: http://www.mpil.de/shared/data/pdfitaef _agreement_french.pd
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1.2 Landmarks

Lebanon designates a whole east coast area of the Mediterranean. The land is surrounded on
the north and east by Syria, on the south by Israel, with an area of 10,452Kmz2.

Lebanon draws on its strong assets of culture, geographical diversity, media and freedom of
expression. It is important to highlight however that the image of Lebanon comes from the
existence abroad of a strong Lebanese Diaspora (in number, at least twice the number of
Lebanese citizens in Lebanon). It is very powerful, and occupies many leading industrial,
political or banking positions in countries of Europe, America, francophone Africa or the Gulf.:

9 Population: 3.759.137 according to estimates of the Central Administration of Statistics
(CAS), 2008; 4.3 million in 2011 according to the 2011 State of World Population Report
of UNPFA?Z,

9 The birth rate(CBR) is estimated at 15.02% (2011)
1 The population growth rate 2.2% (2010-2015)

1 According to estimates of the Central Intelligence Agency, GDP was at 57.3 billion USD
in 2009 and 61.31 billion in 2010. In 2011, GDP is estimated at 62.23 billion USD?.

f Currency / Exchange rate: Lebanese Pound (LB)*, 100 EUR = 188.773 LB on 30" June
2012

1 The official language of Lebanon is Arabic. French, first foreign language used, is
both the language of culture and communication. 45 % of the Lebanese
population is totally or partially francophone. The country also includes 30 %
Anglophones®.

! "The Lebanese Diaspora is often considered as one of the most important in the world in relation to the number of
inhabitants of the country of origin. Although these figures vary, most reliable studies converge to state that there are
as many, or even more, Lebanese citizens abroad than in Lebanon, i.e. about 3 to 4 million (Verdeil et al, 2007).". H.
ASAL, " Dynamiques associatives de la diaspora libanaise: fragmentations internes et transnationalisme sur le Web
", e-Diasporas, Foundation Maison des Sciences de I'Homme, April 2012. http://www.e-Diasporas.fr/working-
papers/Asal-Lebanese-FR.pdf; E. VERDEIL, G. FGAOUR and S. VELUT, Atlas of Lebanon: Territories and Society,
2007

2 http:/ffoweb.unfpa.org/SWP2011/reports/FR-SWOP2011.pdf

3 https://www.cia.gov/library/publications/the-world-factbook/geos/le.html

* We use here the ISO code for the Lebanese Pound: LBP

® |PSOS Institute, study carried out by P. Monin: http://www.le-Lebanon.com/
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1.3 Domestic Policy*

On 13" June 2011, Nagib Mikati announced a new government comprising 30 ministers.

» two thirds are from parties forming the pro-Syrian alliance of the 8" March (Free Patriotic
Movement of General Aoun, Marada Christians of Sleimane Frangie, Armenian Tachnag,
Hezbollah, Amal, PSNS notably);

» one third of ministers are supporters of the Prime Minister Nagib Mikati, of the Druze chief of
PSP Walid Jumblatt and of ministers close to the President of the Republic Michel Sleimane.

The formation of the government, that the March 14 Movement led by Saad Hariri did not want
to associate with, occurred in a context marked by the progress of the Syrian political and
security crisis.

The new government publicly announced its ministerial statement on 7" July 2011. It sets
objectives for improving the socio-economic situation, maintaining stability and unity of the
country and respecting United Nations resolutions and international obligations for Lebanon
notably regarding the special tribunal for Lebanon (with some ambiguity on this last point, as the
statement introduces some reservations about the politicization of the Tribunal).

The Minister of Information is Mr. Walid Douak, Sunni, close to the Prime Minister. The Minister
of Culture is Mr. Gaby Layoun, Greek Orthodox, from the Free Patriotic Movement. The Minister
of Telecommunications is Mr. Nicoals Sehnaoui, Greek Catholic, also from the Free Patriotic
Movement.

Y From "Presentation of Lebanon", Website of the French Ministry for Foreign Affairs,
http://www.diplomatie.gouv.fr/fr/pays-zones-geo/Lebanon/presentation-du-Lebanon/article/presentation-
51896#sommaire 1
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1.4 Membership of Lebanon and its public audiovisual bodies in active international
organizations of the audiovisual sector

Lebanon is a member of the United Nations and various United Nations agencies which play a
role in the audiovisual field, in particular UNESCO and WIPO (World Intellectual Property
Organization), WTO. The country is also member of ITU (specialised institution of the United
Nations for information technology and communication). It is also member of the Arab League
and ALESCO and the Islamic Educational, Scientific and Cultural Organization (ISESCO) and
the International Francophone Organization.

The National Audiovisual Council (CSA) is member of:

I REFARM: Francophone Network Media Regulators
I MNRA: Mediterranean Network of Regulatory Authorities

Public Lebanese Television, Télé-Liban, is a member of:

I ASBU: Arab States Broadcasting Union

I EBU - UER: European Broadcasting Union

I COPEAM: Permanent Conference of the Mediterranean Audiovisual Operators

I The International Council of French-Speaking Radio and Television

I OIF: International Organization of la Francophonie (Francophone fund for south
audiovisual production).

The Telecommunication Regulatory Authority (TRA) is a member of:

-

[  AREGNET: Arab Regulators Network for Telecommunications & Information
Technologies
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1.5 Links with European institutions

1.5.1 The European Union*

The European Union (EU) strives to help Lebanon become a stable and democratic society,
with an open political life and a strong economy.

Bilateral relations are based on the EU-Lebanon Association Agreement, which establishes a
framework for political dialogue, reinforcement of commercial exchange and promotion of
economic and political cooperation. The EU-Lebanon action plan translates these objectives
into detailed action.

A second EU-Lebanon action plan is under preparation; it shall implement the principles of the
new European Neighbourhood Policy Instrument, which has been reviewed following the 2011
Arab spring. Progress achieved in completion of objectives of the action plan is subject to an
annual assessment published in follow-up reports of the European Neighbourhood Policy.

Financial assistance

Lebanon benefits from EU financial assistance with an annual amount of about 50 million EUR,
granted under the European Neighbourhood and Partnership Instrument (ENPI). This amount is
complemented by various regional and thematic programmes.

On the regional level, the Barcelona Conference gathered in November 1995 15 European
Union countries and 12 Mediterranean partner countries, which resulted in the Barcelona
Declaration, an ambitious programme for dialogue, exchange and cooperation in order to
ensure peace, stability and prosperity in the region. This unprecedented political commitment
covers the "Policy and Security", "Economic and Financial' and "Social, cultural and human"
aspects. This partnership is established at the bilateral level through an association agreement
with each Mediterranean partner and the European Union. The main objectives of the
Association Agreement are:

1 To reinforce political dialogue,

9 To set necessary conditions for the progressive liberalization of exchange of goods,
services and capital,

1 To develop balanced economic and social relations between parties

9 To support South-South integration initiatives

1 To promote cooperation in the economic, social, cultural and financial fields.

Lebanon, which occupies a strategic place in the Euro-Mediterranean partnership, signed an
Association agreement in July 2002, establishing an association between the European
Community and its Member States, on the one hand, and the Republic of Lebanon, on the other
hand?. Article 53 of the Agreement covers the promotion of cooperation to develop the
information and telecommunications society. As for article 67, it agrees to promote Cooperation
in the fields of culture, audiovisual media and information. While establishing a sustainable
dialogue in the cultural field in a spirit for mutual respect of cultures, this cooperation aims at:
1 The conservation and restoration of the historical and cultural heritage (monuments,
sites, objects, rare books and manuscripts, etc.);

Y'From th €urgpeay UnioMi E x t e r n a | conaultad ioro16"BNovember 2012,
http://eeas.europa.eu/lebanon/index_fr.htm

2 Euro-Mediterranean Agreement establishing an association between the European Community and its Member
States, on the one hand, and the Republic of Lebanon, on the other hand. Official Journal of the European Union, 30
May2006. http://eeas.europa.eu/lebanoN/Aocs/euro_mediterranean_agreement_fr.pdf
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1 The exchange of exhibits and artists;
1 The training of people working the field of culture

Compliance with the principles of democracy and human rights is also an essential element of
the Association Agreements.

The Neighbourhood Policy: a new framework for the future

In 2003, the European Union launches the Neighbourhood Policy which completes, specifies
and reinforces the euro-Mediterranean partnership.

Through the European Neighbourhood Policy, the EU attempts to avoid the creation of new
division lines between the enlarged EU and its neighbours on the East and on the Southern and
Eastern coasts of the Mediterranean. The ENP goes beyond existing relations to offer more
advanced political relations and an economic integration, reinforcing stability, security and
general wellbeing.

This relation is based on a mutual commitment to promote common values, such as:

compliance with the rules of law,

good governance,

respect for human rights,

promotion of good neighbourly relations,
market economy

sustainable development.

=A =4 =4 -4 -4 -1

These ideas are materialised in differentiated Action Plans established, by mutual agreement,
by the EU and each partner country and take into account the specificities of each one. These
Action Plans define an economic and political reform programme with short-term and mid-term
priorities.

Drafted within the framework of the European Neighbourhood and Partnership Instrument
(ENPI), the Country Strategy Paper, CSP*, provides a framework where EC support shall be
made available to Lebanon during the 2007-2013 period. It formulates cooperation objectives,
political response and priority cooperation areas of the EU based on an in-depth assessment of
the political agenda of the country and its political and socio-political situation?.

In terms of audiovisual cooperation with the European Union, Lebanon has been a partner for
the first two Euromed Audiovisual Programmes and is currently partner in Euromed Audiovisual
Il Programme (2011-2013)%.

! European Neighbourhood and Partnership Instrument- Republic of Lebanon, Country Strategy Papers 2007-2013
and National Indicative Programme 2007-2010, EU.
http://ec.europa.eu/world/enp/pdf/country/enpi_csp nip lebanon_fr.pdf

2 For more information on the development of the Neighbourhood Policy with Lebanon, seefi | mp| ement at i on
European Neighbourhood Policy in Lebanon Progress in 2011 and recommendationsf or acti ono, Joi nt

Document, Accompanying the document Joint Communication to the European Parliament, the Council, the
European Economic and Social Committee and the Committee of the Regions, European Commission, Brussels,
15.05.2012

http://ec.europa.eu/world/enp/docs/2012 enp pack/progress report lebanon en.pdf

® Euromed Audiovisual Program Il (2011-2013), http://www.euromedaudiovisual.net/p.aspx?t=general&mid=85&I=fr
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Lebanon attended the Euro-Mediterranean Ministerial Conference for Culture which took place
in May 2008 in Athens and confirmed the "Strategy for the Development of Euro-Mediterranean
Audiovisual Cooperation'" developed within the framework of Euromed Audiovisual Programme
Il and is currently partner in Euromed Audiovisual Programme 11l (2011-2013).

Access to the MEDIA MUNDUS

The MEDIA MUNDUS Programme of the European Union was adopted by
RULING1041/2009/EC OF THE EUROPEAN PARLIAMENT AND THE COUNCIL dated 21
October 2009 establishing an audiovisual cooperation programme with third country
professionals (MEDIA Mundus)?>. With a budget for 15 million Euros for a three-year period
(2011 7 2013), this new programme aims at reinforcing cultural cooperation and trade relations
between the European and third country film industries. It follows MEDIA International
Preparatory Programme. Its implementation corresponds to a strong demand from the different
actors of the audiovisual sector to facilitate and reinforce cooperation between European
countries and third countries.

MEDIA MUNDUS supports projects in the following fields:

{1 Training: to strengthen competencies of European and third country professionals.

1 Market access: to contribute to the funding of projects aimed at promoting access of
audiovisual works to international markets. These projects relate to development and/or
preproduction stages (for example international co-production markets) and downstream
activities (including events to facilitate the international sale of works).

1 Support to distribution and circulation: to promote distribution, advertising, screening and
circulation of European works in third country markets in optimal conditions, as well as
third country audiovisual works in Europe.

1 Cross activities: to contribute to financing cross projects® in several priority activities of
the programme; for example training followed by promotional events during co-
production meetings.

In order to be funded under MEDIA Mundus, projects must be proposed and implemented
jointly by European professionals and third country professionals and must promote the creation
of networks internationally.

The future Creative Europe Programme

On 25th November 2011 the European Commission adopted its proposal for a Regulation of the
European Parliament and the Council with the Creative Europe Programme.* The proposal was

the subject of a preliminary #fAgl obal appMayacho

2012. It is being examined at the European Parliament .

! http:/imvww.euromedaudiovisual.net/general.aspx?treelD=9243&lang=fr&document|D=9244

2 http://eur-lex.europa.eu/LexUriServiLexUriServ.do?uri=0J:L:2009:288:0010:0017:FR:PDF

3 http://register.consilium.europa.eu/pdf/en/12/st09/st09097.en12.pdf

* hitp://ec.europa.eu/culture/creative-europe/documents/proposal-requlation_fr.pdf

Shttp://www.europarl.europa.eu/committees/en/opinions.html?urefProcYear=2011&ufolderld=&ufolderCom Code=&lin
kedDocument=true&ufolderLegld=&urefProcNum=0370&urefProcCode=COD ;
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Article 16 of the Commission's proposal provides for the accessibility to future country
programme under the European Neighbourhood Policy (which includes Lebanon), according to
the arrangements defined with these countries in the framework agreements providing for their
participation in programmes of the Union. This participation would be subject to meeting the
requirements, including, for MEDIA, those established by directive 2010/13/EU of the European
Parliament and the Council of 10" March 2010 aiming at coordinating a few legal, statutory and
administrative provisions of Member States on service delivery of audiovisual media, and to
paying additional appropriations.

1.5.2 The Council of Europe

There are no statutory relations between Lebanon and the Council of Europe. Lebanon is part
of the countries included in the Neighbourhood Policy of the Council of Europe put in place in
2011.

Relations established between the Council of Europe and Lebanon so far do not include the
media or audiovisual sector.

As a service provider, The European Audiovisual Observatory, Enlarged Partial Agreement of
the Council of Europe, is involved in the present data collection project of Euromed Audiovisual
Il Programme of the European Union.

! Progress report on the implementation of the Council of Europe policy towards its immediate neighbourhood,
Council of Europe, September 2011,
https://wcd.coe.int/ViewDoc.jsp?Ref=SG/Inf(2011)20&Language=lanEnglish&Ver=original&Site=DC&BackColorIntern
et=DBDCF2&BackColorIntranet=FDC864&BackColorLogged=FDC864
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2. THE DEVELOPMENT OF TELECOMMUNICATION INFRASTRUCTURES

Republie of Lebamon
Telscommunications
Regulatory Authority

2.1 Telecommunication Regulatory Authority (TRA)

Created in 2002, the Telecommunication Regulatory Authority (TRA) is the entity in charge of
regulating the telecommunication market in Lebanon. The mission of TRA is to establish a
regulatory framework likely to found a competitive telecommunications market in the country
and to ensure the various services at affordable prices for a wide range of the Lebanese
population.

Placed within the cabinet of the State Minister for administrative reform (OMSAR), the technical
cooperation unit (TCU) is in charge of laying down the technical specifications and of assessing
ICT projects. In addition, it offers advisory services to Lebanese public administrations and
carries out technical studies”.

2.2 Aninvestment policy
The international capacity of Lebanon

The Progress Report June 2011- June 20127 indicates that several investments have been
carried out at the initiative of Lebanese ministers of telecommunications Gebran Bassil, Charbel
Nahas (2009-2011) and Nicolas Sehnaoui (starting 2011), to increase international and local
capacity to improve the connectivity of the country.

The international capacity of Lebanon was at 2 Gbps when Gebran Bassil assumed the
position. Under his mandate (2008-2009), the State has invested 51 million dollars in the
IMEWE consortium (India - Middle East - Western Europe) to build a cable linking India to
Europe through Lebanon; which could provide at the end 120 Gbps capacity. The Ministers
Nahas and Sehnaoui have completed necessary investments to upgrade this cable which will
offer upon completion a 200 Gbps capacity. Also, the Ministry is currently negotiating the
purchase of a capacity which could reach, following need, 800 Gbps through the Cypriote
Alexandros cable, in order to ensure a redundancy to international traffic from Lebanon.

The Progress Report June 2011- June 2012 indicates that in 2011, the telecom market brought
1.4 billion dollars in net income to the State.

! See http://www.tra.gov.lb/

2 Progress Report June 2011- June 2012, Ministry of Telecom, Beirut,
http://www.mpt.gov.lb/mpt/images/stories/MOT brochure fr%5B1%5D.pdf
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2.3 Telecommunications market data
The market for digital media is regulated

by the Ministry of information. The following table

presents the bodies in charge of the five relevant areas identified in the framework of regional
initiatives for the region of Arab States, adopted by the CMDT-10, held by ITU.

National entity responsible

Broadband network access TRA
Digital broadcasting Ministry of Information
Open-source software N/A
Arabic digital content N/A
Cybersecurity N/A

Source: Arab Advisors Group™

Fixed telephone market

OGERO is the only fixed telephone operator in Lebanon. Because of high prices for
international call services, VoIP services are, in some cases, offered illegally in this country.

Moreover, due to the obsolescence of the
Fixed line text messages, free calls, or colle

fixed network, intelligent network services, such as
ct calls are not provided?.

In April 2012, there are 855,000 subscriptions to fixed telephony, i.e. a penetration rate of 20%.

Fixedtelephone subscriptionsin Lebanon 2012
2012
Fixed-telephone subscriptions (thousands) | 855
Fixed-telephone penetration rate 20%

Source: Telecommunication Regulatory Authority (TRA), Beirut, October 2012.

! Mentioned in ICT adoption and perspectives in the r

egion of Arab States 2012, ITU, Geneva,;

http://www.itu.int/dms_pub/itu-d/opb/ind/D-IND-AR-2012-PDF-F.pdf

2 |bid.
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Oct-11 May-12
Number ofDSL subscribers
Lawful 200.000 240.000 20%
Unlawful 150.000 150.000 b
Theoretical speed 128 KBSP 1 MBSP x8
Actual speed 40 KBSP 600 KBSP x15
MBSP price 77 dollars 16 dollars -80%
Private DSL data 2.3GB 6.7 GB X3

Source: Progress Report, June 2011- June 2012 - Ministry of Telecom

Mobile cellular telephone market

The Lebanese mobile cellular telephone market is a duopoly controlled by the government. Both
cellular networks in Lebanon are operated based on management contracts agreed between
the government and regional operators Orascom Telecom and Zain Group. Orascom Telecom
operates Alfa and Zain Group MTC Touch.

Some 189,200 additional subscriptions have been concluded by Alfa and MTC Touch during the
first six months of the year 2011, thus reaching a total of 3.1 million. This growth resulted, in
June of the same year, in a penetration rate of mobile cellular telephone at 72.2%.

The mobile telephone subscription rate shows, at the end of the second quarter 2012, a total of
3.6 million, i.e. 85.4% of the population owns a mobile phone in use i which puts Lebanon
above the average for developing countries which is at 78.8%".

The following table, which data was provided by the Telecommunication Regulatory Authority
(TRA), notes several indicators of the telecommunications market starting from the first quarter
2010 until the second quarter 2012.

! Progress Report June 2011- June 2012, op.cit
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ndicator Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4| Q1 Q2
2010 2010 2010 2010 2011 2011 2011 2011 2012 2012

Subscriptions

mobile 2451 2585 2.789 2.864 2.985 3.121  3.299 3.438 3470 3.638
telephone

(In millions)

MIC (Alfa) and
MIC 2 (Touch)
Distribution

46% 45% 46% 47% 46% 46% 46% 48% 48% 48%
54% 55% 54% 53% 54% 54% 54% 52% 52% 52%

Prepaid
Subscriptions 0.82 0.82 0.83 0.83 0.84 0.84 0.85 85% 0.85 0.85
in (%)

Mobile
Broadband The service (3G) was launched in October 2011 472,000 579,000 780,000
users (3G)

Broadband
subscriptions
(FWB and
ADSL)

220,000* 223,000* 231,000* 233,000 n.a n.a n.a 240,000 275,000 n.a

Land line

subscriptions n.a n.a 824,000 850,000 n.a n.a n.a 850,000 855,000 855,000

* Approximate figures
Source: Telecommunication Regulatory Authority (TRA), Beirut, October 2012.
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Internet broadband market

ICT adoption and perspectives in the region of Arab States 2012 highlights that Internet
services are provided by the public fixed operator OGERO under the control of the Ministry of
telecommunications (MOT). At the end of the 2010, 16 accredited ISP offered Internet and
wireless broadband services on local radio networks of four data service providers (DSP), and
offered solutions applicable to individuals and businesses. ADSL services are provided by ISPs
who access the local loop through bit stream services offered by the MOT or by the four DSPs.
As for DSPs, they access the ministry's local loop through sharing of lines or unbundling?.

In November 2011, MTC Touch launched its 3G services in the country by upgrading 420 sites
out of 850. The areas covered include Beirut, Saidon, Zahle and several other communities in
the Larger Beirut area. MTC Touch intends to extend its 3G services to the whole country by
2012%. The second mobile operator, Alfa, has, for their part, started providing 3G services in
October 2011%.

Broadband network access

As indicated in the ITU report, in February 2010, Lebanon had nine data service providers
(DSP). TRA allocated frequencies to seven of these nine DSPs so that they can provide
broadband wireless access services (BWA). However, only four accredited operators Cable
One, Cedarcom, GlobalCom Data Services (GDS) and Pesco have operational infrastructures
and offer wireless Internet access to households and their corporate clients.

Among the recent broadband network projects in the country is the implementation of mobile
broadband technology and that of a new ADSL and international bandwidth capacity. Alfa and
MTC Touch have deployed the mobile broadband technology in accordance with 3G GSM
standards.

As for expected broadband technology, MTC Touch intends to equip in the future 50 sites with
LTE 4G technology, thus offering a 173 Mo/second rate. During the third quarter of 2010, the
Ministry of telecommunications launched a project to put in place a new optical-fibre platform
which will be the main infrastructure for digital transport of telecommunication services. This
project, which was planned to run over 18 months, includes installing at least 300 optical-fibre
connexions to ISPs, educational institutions and government bodies. Strictly speaking, this is
not yet F!’TH deployment but the beginning of an extension of fibre optic connectivity of the last
kilometre”.

Digital broadcasting

The Ministry of Information is currently the body in charge of regulating the digital broadcasting
market in Lebanon. In October 2012, there are 24 private providers and one public provider for

! Ibid, p. 87

2 See http://www.tra.gov.lb.

3 See http://www.touch.com.lb/autoforms/portal/touch

* See http://www.alfa.com.lb.

5 See http://www.tra.gov.lb
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satellite services (See public and private satellite television section). The following table
provides additional specifications regarding digital broadcasting technologies in Lebanon.

- Digital broadcasting technologies in Lebanon, November 2012.

Digital broadcasting
technology

Market status

Sevice providers

Regulatory entity
responsible for service

Digital terrestrial

Not operational

N/A

Ministry of Information

1 state-owned

DTH Satellite Operational and 25 privatly-owned Ministry of Information
channels*
Sofrecom in partnership

IPTV Operational with Orange Business TRA
Services

Mobile TV (IP- based) Not operational N/A TRA

Mobile TV (DVB) Not operational N/A Ministry of

Telecommunications

* DTH satellite service providers refer to channels and not broadcasters or operators, i.e. more than one channel can
be operated by one broadcaster/operator. Data include free-to-air channels and correspond to the inventory of
Lebanese satellite channels we carried out in November 2012.
Source: ICT adoption and perspectives in the region of Arab States 2012, TRA, National Ministries, Euromed

Audiovisual lll.

In Lebanon, television services are provided according to the following arrangements™:

- Free analogue TV on ultra high frequency (UHF)

- Multipoint video distribution system (MVDS) on the 10-12 GHz band

- Non accredited television wireless and cable distribution
- Direct to home broadcasting (DTH)

According to the director of the Telecommunications technologies unit (Telecommunication
Regulatory Authority), most household television receivers are analogue, while the main digital
television services are broadcast by operators through satellites or DVB-MS147 technology. All
broadcasters whose transmissions are carried terrestrially on ultra high frequency use analogue
transmitting networks including several transmitting sites?.

In partnership with Orange Business Services, Sofrecom carried out an operational IPTV
deployment for the "Solidere" area, in downtown Beirut, in May 2008. On the other hand, mobile
television is not operational on the Lebanese market.

! Switching from analogue to digital television: The big picture in the Arab region, ITU News, N° 2 2012,
https://itunews.itu.int/En/2346-Switching-from-analogue-to-digital-television.note.aspx

2 Interview with the director of the Telecommunications technologies unit (Telecommunication Regulatory Authority)
Mr. Imad Hobballah, Beirut, October 2012.
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3. THE REGULATORY FRAMEWORK FOR TELEVISION

3.1 The Ministry of Information*

The Ministry of Information is indeed the entity in charge of monitoring media programmes and
sanctioning radio and television operators which violate the law.

In 1996, the National Audiovisual Council (NAC) was founded and meant to be the body for
media regulation in the country. But it has very little power. The Minister of information and the
Council of Ministers have more substantial powers.

Before the 1994 Law

Until 1977, there were only two television channels in the country. These are private companies
and part of their operations was within the hands of British and French investors. In other words,
there is no public television channel or channel owned by the State in Lebanon. Starting from
1995, the State took possession of Télé-Liban (TL) pursuant to Law No0.382 of 19942 on the
liberalization of the sector.

3.2 Law No. 382-1994 on Radio and Television Broadcasting

Though private broadcasting goes back to 1959, there was no law to regulate the private sector
until 1994, when Law No. 382 for radio and television broadcasting was voted. This law ended
State monopoly on frequencies and regulated the operating of all private channels. Article 3
states that "the audiovisual sector is free. Media freedom is exercised within the framework of
the constitution and laws in force." The law institutes a terrestrial broadcasting licensing system.
Licences are granted by the Minister of information, following opinion of a technical Committee
and of the National Audiovisual Council. The granting of licences is governed by the provisions
of articles 233, 234, 235 and 250 of legislative decree No. 126 of 16™ February1959.

The request for lease of a channel is submitted in 3 copies to the Ministry of Post
and Telecommunication which requests the opinion of the Minister of information in this respect
within a period of not more than 15 days.

Televisions are classified in four categories:

1- 1% category: televisions which air television programmes, including News and political
programmes, and which broadcasting covers the whole Lebanese territory.

2- 2" category: televisions which air television programmes, except for News and political
programmes, and which broadcasting covers the whole Lebanese territory.

3- 3" category: digital television channels which programmes can only be viewed by
subscribers who own technical equipment for this.

4- 4™ category: international television channels which broadcasting is based on satellite
and goes beyond the limits of the Lebanese territory.

Within the limits of granted broadcasting capacity, television channels may have, apart from
their general programme, a broadcasting dedicated to a particular area of the Lebanese

! http://www.ministryinfo.gov.lb/main/main.aspx (in Arabic) and http:/www.ministryinfo.gov.lb/en/main/main.aspx (in
English)

2 Law n° 382 for Radio and Television Broadcasting, text available at:
http://www.ministryinfo.gov.lb/fr/main/Medial aws/ActNo.382.aspx
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territory to cover questions related to this area, provided airing time does not exceed 20
hours per week.

Private broadcasters must take into account several requirements related to the content
broadcasted which corresponded for the most part to the PBS mission concept (public
broadcasting service). For example, all licence operators must ensure universal access (i.e.
cover the whole national Lebanese territory), must promote national production and respect
diversity of opinion and pluralism.

Books of specifications related to each type of licence are fixed by decree'. They include quotas
for different types of programmes and force licensed operators to broadcast a specific number
of hours for news, drama, children's programmes, documentaries, etc. General requirements in
terms of content according to Law 382/94 also apply to the national public channel, though
books of specifications with quotas related to different types of programmes do not concern
private operators. This means in fact, that private television operators are theoretically and
legally subject to stricter content requirements that Télé-Liban which continues to operate in a
vacuum until a decree regulates the content of its programmes?.

3.3 Law of 1996 on satellite broadcasting

A law on satellite broadcasting was adopted in 1996°. According to this law, "Pursuant to a
decree adopted at the Council of Ministers following proposal of the Ministers for Post and
Telecommunications, it is possible to lease channels for the transmission and reception of
image and sound simultaneously through satellites and ground stations under the authority of
the Ministry and in accordance with conditions defined in this lawa

As a consequence, dozens of radio stations and several private television channels obtained
operating licences in 1996, and most are still in service today.

! Decree No. 7997 (1996), Ratification of standard books of specifications for television and radio institutions of the
1% and 2™ categories,
http://www.ministryinfo.gov.lb/en/main/LicensingFoundation/Bookofconditionstypicalofthenewsmediaand.aspx;
Standard book of specifications for television institutions of the 2" category,
http://www.ministryinfo.gov.lb/en/main/LicensingFoundation/Bookofconditionstypicalofthenewsmedia2ndcateg.aspx

% Olga Del Rio Sanchez, La mission de service public audiovisuel dans la région Maghreb/Machrek, Panos Institute
Paris, and Mediterranean Observatory for Communication, May 2012;

http://www.academia.edu/2134048/LA MISSION DE SERVICE PUBLIC AUDIOVISUAL DANS LA REGION MA
GHREB MASHREK

3 Law No.531 for satellite broadcasting,
http://www.ministryinfo.gov.lb/en/main/MedialLaws/Satellitebroadcastinglaws.aspx
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3.4 National Audiovisual Council (NAC)"
Organization and missions

The National Audiovisual Council is a regulating mechanism. It was established in 1996, in
accordance with article 19 of Law No. 382/1994. The task of the Council is to examine licence
applications for private radio stations and private television operators and provide an advisory
opinion to the Council of Ministers for approval or rejection of the application. This opinion is
published in the Official Journal when the Minister of information submits the application to the
Council of Ministers (article 19). In other words, the NAC does not have the power to grant. This
is a consultative body under the Council of Ministers which is only body with the authority to
grant licences (article 16), and which may accept or reject NAC recommendations.

NAC comprises 10 members. Half of these members are appointed by the government and the
other half by Parliament. The budget is voted by Parliament and is included in that of the
Ministry of Information. NAC does not prepare its budget. Its main office is within the premises
of the Ministry of Information. 2

Upon request from the Ministry of Information and through its bodies, NAC may exercise control
over televisions and radios (article 47). The Council provides an opinion about the books of
specifications (which are drafted by an ad hoc committee appointed by the Council of Ministers,
article 25). In case of violation of the law by broadcasters, NAC recommends sanctions (article
25).

It is worth noting that NAC does not have a mandate to receive claims from the public. In case
of a violation of the law, the Minister of information may "following proposal of NAC" prevent the
media institution to broadcast for a maximum three-day period (article 35). In case of a second
violation, the Council of Ministers, based on a recommendation from the Minister of information
and NAC, prevents the company to broadcast for a period varying between three days minimum
and one month maximum.

Relations with the government

In other terms, it is the Council of Ministers and to a lesser degree, the Minister of information,
who has the decision-making power to grant licences or impose sanctions. The
recommendations of NAC are not always taken into consideration. In 1996, when private
television channels and radio stations first received licences, the government ignored a
recommendation from NAC to reject an application®.

Another indicative incident occurred more recently in 2006, when NAC criticised the
programmes of some operators under licence, accusing them of violating Law 382 of 1994 and
the Penal Code, but the Minister of information did not agree. He rejected the recommendations
of NAC and did not order sanctions against the LBC channel arguing the right of freedom of
expression in Lebanon®.

! NAC does not publish a Website. It is thus not possible to indicate the statements or texts first hand.

2 R. de LA BROSSE, La régulation des médias audiovis ue | s dans | 6 e s:pBdanseet derspaativeso p h o n e
Study commissioned by IOF, IOF, Paris, s.d. (2009)

% Ibid, p.92

* The satirical programme Bas mat watan broadcast on the Lebanese channel LBC parodied the Hezbollah leader
Hassan Nasrallah by dedicating one of its episodes to criticizing the party vilifying the firing of Katyusha rockets, the
pseudo "balance of dissuasion" with Israel preached by Hezbollah. The episode irritated the Shiite community who
protested against the ridiculing of its leader. TNAC firmly condemned the episode and wanted to impose sanctions
against the channel, but the Minister of information opposed this and supported the channel.
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However, in accordance with the policy of the government at the time, NAC Chairman, Mr.
Abdel Hadi Mahfouz expressed his support to the Al-Manar channel, controlled by the
Hezbollah', when the French CSA launched a procedure to ban the broadcasting of this
channel on Eutelsat satellites (August 2004). He urged France to respect freedom of expression
and organized a national solidarity day.? He then threatened French media of retaliation®. The
Chairman of the National Audiovisual Council also supported Al-Manar when the German
government also banned the channel (November 2008).*

International Cooperation

In 2001, NAC signed a collaboration agreement with the French CSA.°

NAC is a member of the Mediterranean Network of Regulatory Authorities (MNRA)®. During the
14" Plenary assembly of the network (Lisbon, 22-23 November 2012), NAC insisted on the
need for regulation bodies to comply with the law and regulations when they investigate the
content of programmes.’

NAC has also become a member in 2009 of the Francophone Network of Media regulators
(REFRAM)®.

See Nayla Razzouk, Lebanon: Protests over TV Hezbollah parody, Middle East Online, Beirut, 02 June 2006;
http://www.middle-east-online.com/english/?id=16632

Also see: Terrorisme et humour : une émission satirique critiquant le Hezbollah a été diffusée sur la chaine libanaise
LBC, The Intelligence and Terrorism Information Centre, 25 June 2006;

http://www.terrorism-info.org.il/data/pdf/PDF 06 169 2.pdf

! see below, the section on Manar-TV

2 "Solidarity Day on 12t August with Hezbollah TV", AFP, 2 August 2004; L'Orient Le Jour, 3 August 2004,
mentioned in Mr. KNOBEL,"Le Consei | nati onal de | 6 Audi ovi suel l'i banai s o
solidarité avec la chaine de télévision antisémite Al Manar pour empécher une non diffusion de cette chaine sur le
territoire francgais", CRIF, http://www.crif.org/fr/tribune/L e-Conseil-national-de-l-Audiovisuel-libanais-organise-le-12-ao

¥ AFP mentioned in " Manar: Beyrouth menace les médias francais de représailles ", La Libre Belgique, December
11™ 2004, http://www.lalibre.be/culture/mediastele/article/196982/al-manar-beyrouth-menace-les-medias-francais-
de-represailles.html

4 "More condemnation for the German decision to Ban Al-Ma n a r-Manar,AZS‘h November 2008, mentioned on the
website Mogawama.org, http://www.english.mogawama.org/essaydetails.php?eid=5771&cid=220

® Signature of a CSA-NAC agreement (Lebanon), Announcement of 6" September 2001, http:/www.csa.fr/Press-
area/Communiques-de-presse/Signature-d-un-accord-CSA-CNA-Liban

8 http:/Awww.rirm.org/

" MEDITERRANEAN NETWORK OF REGULATORY AUTHORITIES, Final communication. 14" Plenary Assembly of
the Mediterranean Network of Regulatory Authorities, Lisbon, Portugal, November 22" and 23 2012

8 http://www.refram.org/
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4. DELIVERY SYSTEMS FOR AUDIOVISUAL SERVICES

In Lebanon, television services are provided according to different systems: analogue television
without subscriptions on ultra high frequency (UHF) bands, cable and wireless television without
licence, Multipoint Video Distribution System (MVDS) and direct to home broadcasting (DTH).
The main digital television services are provided by satellites operators and digital video
broadcasting operators using a satellite Multipoint Video Distribution System (DVB-MS)*.

4.1 Number of households and number of TV households

The number of households was estimated in 2009 by the Central Administration of Statistics
(CAS) at 930,500°. AGB STAT IPSOS, entity in charge of audience measurement in Lebanon,
defines the universe as 3,912 million TV households in 2011°. The penetration rate for television
lies in the approximate range of 85 %.

4.2 Terrestrial broadcasting

4.2.1 Terrestrial analogue television

Lebanese terrestrial television broadcasters in ultra high frequency bands use analogue
transmitting networks and multiple transmitters®.

4.2.2. Digital terrestrial television (DTT)?

By signing the Geneva Convention in 2006, Lebanon agreed to switch to DTT in 2015. A
consultation document was circulated in 2008 by the authority.® In April 2012, the Council of
Ministers voted to establish a committee in charge of ensuring the transition, and private
televisions have been approached.

If they agree to the principle, they however subject their involvement in the project to regulation
of the cable market, presently widely illegal. A project was developed by TRA
(Telecommunication Regulatory Authority) and must be submitted to the Council of Ministers for
approval. The Ministry of Telecom takes until end 2014 to deploy new networks.

One first pilot project, with transmission sites for public television Télé-Liban, should have been
launched early 2013. But the project must first be presented to the Council of Ministers and be
approved.

! "Switching from analogue to digital television: The big picture in the Arab region”, ITU News, ITU, No. 2 2012,
https://itunews.itu.int/Fr/2371-Passage-de-la-television-analogue-a-la-television-numerigue.note.aspx

2 Characteristics of population and households in Lebanon, Central Administration of Statistics, Chair of the Council
of Ministers, Beirut, April 2012, p.14

5 ITNS TV Panel Diary, Lebanon 2011 quoted in EURODATA-TV Worldwide, One Year TV Worldwide- One
Television Year Paris, March 2012.

* Ibid.

5 Progress Report June 2011- June 2012, Ministry of Telecom, Beirut,
http://www.mpt.gov.lb/mpt/images/stories/MOT brochure fr%5B1%5D.pdf

® Telecommunication Regulatory Authority, Digital migration Strategy for TV Broadcasting, Consultation Document,
November 2008 , http://www.tra.gov.lb/Digital-Migration-Strategy-for-TV-Broadcasting-plan
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4.3 Cable television

In Lebanon, cable is operational through two companies: Cablevision® and Econet. The
Cablevision network is in fact a MVDS network under DVB standard and not a coaxial cable
network. The network covers about 75 % of Lebanese territory.

An IPTV service was launched in May 2008 by France-Telecom (Orange Business service) and
Solidere (the Lebanese Company for the Development and Reconstruction of Beirut Central
District)®. The collaboration agreement was renewed in March 2012.% At its launching, the
network was one of the first IPTV networks in the Middle East and the only one to provide HDTV
and demand services. The service offers 120 television channels, broadcast on an Ethernet
Metro network. Service subscribers receive an integrated domestic gateway and a top box set
including a PVR, which also allows deferred consumption and VoD services. Each subscriber
has a free speed of 100 Mbps ensuring enough bandwidth for swap of three television channels
simultaneously, and broadband Internet access.*

Hundreds of pirated cable operators provide services at 10 USD (7.6 EUR). At this amount,
operators offer all channels of the Showtime, Orbit and ART multi-channel units, but also French
channels, available from the BIS multi-channel unit of ABSAT". Categories showing the highest
number of subscriptions to pay-television in Lebanon are films and television series. Sports
ranks third®.

! http:/iwww.cablevision.com.lb/

2 "Orange Business Services and Solidere bring IPTV to Lebanon Beirut's", Alwaba News, 19 October 2008.
http://www.albawaba.com/news/orange-business-services-and-solidere-bring-iptv-lebanon-beirut%E2%80%99s

% Orange Business Services renews next-generation telecoms service contract in Lebanon, Orange Business
Service, 5 March 2012, http://www.orange-business.com/mnc/press/press _releases/2012/solidere.html

4 «Orange Business Services and Solidere bring IPTV to Lebanon", AME Info, 20 October 2008,

http://www.ameinfo.com/172113.html

® See Télénumérique, 9 November 2009.
http://www.telesatellite.com/questions/reponse.asp?question=86139&page=128

® Arab Media OutLook 2009-2013, Inspiring Local Content, Forecasts and analysis of Traditional and Digital Media in
The Arab World, Dubai Press Club, UAE, p. 98; http://www.fas.org/irp/eprint/arabmedia.pdf
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4.4 Satellite television

Lebanese cities are lined with satellite dishes and almost each urban household owns a satellite
dish which offers over 800 free channels. Satellite is the most common, the most efficient and
the most favoured broadcasting media for Lebanese households.

According to data published by the European operator Eutelsat in 2010, Lebanon had 853,000
TV households, including 797,000 which are equipped for satellite reception® that is 83.9 % of
TV households are equipped. Data from the Establishment Survey 2011 used by TNS, in 2011,
indicate a lesser rate of penetration as they estimate that 16.1% of TV households receive
satellite television. For cable, satellite reception represented 94.5%?.

The European satellite operator Eutelsat ensures transmission of almost all Lebanese channels.
Eutelsat announced in 2010: 755,000 Lebanese households received transmission of Hotbird™
signals. The same number of Lebanese households is likely to receive satellite signals
(DTH/SMATYV). The Egyptian satellite Nilesat and the Arab satellite Arabsat ensure transmission
of Lebanese channels to reach the Arab world. Lebanon uses Hot Bird to broadcast in Europe,
and Telestar to broadcast in North America.

! EUTELSAT, Cable and Satellite TV Survey 2010; http://www.eutelsat.com/products/pdf/cable-satellite-survey-
2010.pdf

2 EURODATA TV, One television Year in the World 2012. Médiamétrie, Paris, 2012.
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45 Internet television

As for the rest of the world, reception of live channels on Internet (fixed or mobile) is possible in
Lebanon. Channels available are inventoried on websites such as Global Internet TV!, IPTV
Guide? or Lyngsat Stream®.

The following table lists channels available online

‘\' | —ﬁ
Al Jadeed

Al lman TV

= -

{109) \74

uuuuuuuu Al Waad Channel ~  Al-Manar TV

@ ilua) Future TV LR@

LBC
T %
M FM TV LBC Europe

’
O
o1V L Al Mayadeen TV
woumaal :
Noursat - I MTV

Sources: Lyngsat: http://www.lyngsat-stream.com/tvcountry/Lebanon  and http://www.global-
itv.com/itv.com

Web-TV channels may also be received through aggregator services, which insert the signal in
their own player. A web-TV channel aggregator such as Livestation for example offers 14 Arabic
news channels (including Al Jazeera, BBC, France 24, Euronews, RT, CNBC, Deutsche Welle,
Sky News)*.

The Arab Media site offers channels in streaming from different Arab countries, including five
Lebanese channels®: LBC, Future TV, Al Manar TV, Al Mayadeen TV, and OTV. The French
TV-Direct.fr site offers Al Manar, Al Quds and MTV Lebanon® in streaming.

L http:/imvww.global-itv.com/

2 http:/Avww.iptv-guide.com/

3 http:/Aww.lyngsat-stream.com/

* hitp://www.livestation.com/en/wsij#

5 hitp://www.arabe-media.com/tvlebanon.php

8 http:/iww.tv-direct.fr/liban.php
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4.5.1 Applications smartphones and tablets

Finally signals of television channels may also be obtained on PC or tablet via applications
available in "Application stores" such as iTunes Stores (Apple), Google Play Store (Google),
Amazon Appstore for Android (Amazon).

Applications allowing access to the LBC1 channel, LBCI News service, to MTV Al Lubnaniya, Al
Jadeed as well as the main international Arab, European and American channels are available
on the Lebanese iTunes Store. It should be noted however that the iTunes Store dedicated to
Lebanon, offers access to 200 news sources for Lebanon from over 30 press publishers in
Arabic, French and English.

As for Google Play Store (used to be "Android Store"), Lebanon is part of the countries where
free applications’ and paying applications’ may be distributed. Free applications allowing
access to both Lebanese channels LBCF and MTV* are available on Google Play Store.

4.5.2 The "Lebanese multi-channel unit" on French IPTV operators

Since 2010, French ADSL television operators (Free, SFR, Orange, Virgin, Bouygues Telecom),
offer "the Lebanese multi-channel unit" including 7 Lebanese channels (LBC, OTV, Future
Television, NBN, MTV Al Jadeed, and M hits).® The Lebanese unit corresponds to the needs of
the Lebanese Diaspora living in France. More widely, it groups in one unit a set of Lebanese
channels which share the objectives of entertainment and promotion of Lebanese culture. In
addition to television channels, the unit offers TV Replay.

The Lebanese unit also offers a branded channel on YouTube® and a Facebook’ page.

! http://support.google.com/googleplay/android-developer/bin/answer.py?hl=en&answer=138294

2 http://support.google.com/googleplay/android-developer/bin/answer.py?hl=en&answer=143779

3https://play.google.com/store/apps/details?id=mobi.foo.lbcinews&feature=more_from developer#?t=W251bGwsMS
wyLDEwWMiwibW9iaS5mb28ubGJjaW5sIld3MiXO0..

*https://play.google.com/store/apps/details?id=com.MtvZackAnton.mtvapplication&feature=related_apps#?t=W251b
GwsMSwxLDEwWOSwiY29tLk10dIphY2tBbnRvbiStdHZhcHBsaWNhdGIvbiJd

5 http://www.bouquet-liban.tv

8 https://www.facebook.com/pages/Bouquet-TV-Libanais/283271861737416;
https://www.facebook.com/pages/Bouquet-TV-Libanais/283271861737416

" hitps://www.facebook.com/pages/Bouguet-TV-Libanais/283271861737416
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5. THE LEBANESE TELEVISION LANDSCAPE
5.1 Lebanese Media: between communitarianism and search for credibility

Lebanon has always ranked among the most open countries in the region: its media prove it.
Freedom of expression is one of the fundamental characteristics of the Lebanese audiovisual
and press landscape. It is evidenced notably by the richness of its written press and audiovisual
landscape. Other than heated political debates on Lebanese television channels, the freedom of
tone of humoristic programmes attacking politicians is unique of its kind at the regional level and
contributes, even relatively, to the deconsecration of the political class®.

Community feudalism, which is the determining factor in the establishment of the State, also
plays an important role in structuring the audiovisual sector. There is a close relation between
communitarianism and the audiovisual sector in the country. The near absence of the notion of
national public media fostering a national culture going beyond community limits gave free rein
to structuring and reinforcing the communitarian via the audiovisual sector. Political parties
which are closely related to their communities have their channels.

Consequently, the grasp of political parties on media is inevitable. State television and radio
have literally been liquidated by successive governments under economic pretexts, whose
members sometimes had, depending on their political affiliation, their own press bodies. This
monopoly prevents the emergence of a civil society in a country ever more communitarized,
where isolation has replaced the "living together", however at the base of the Lebanese
consensus € . In addition to blocking any attempt of civil and democratic construction, the
community media system is characterised by extreme fragility. Attacking a media means
attacking a community, or even a religious symbol. In the Lebanese consensual and
confessionzal democracy, this type of attack may cause a serious crisis which may deteriorate in
a civil war.

Like the new political structure marking Lebanon since the assassination of the ex-Prime
Minister Rafig Hariri in 2005, the Lebanese media landscape is polarized between the March
14th Movement and The March 8th Alliance consisting mainly of community parties.

Thus, the coalition of 14th March has two channels owned by the Hariri family: Future TV, and
the international satellite news channel Ekhbariat-Al-Moustagbal, which started broadcasting in
2007. In addition, the same coalition is particularly supported by the first newspaper in the
country, An-Nahar, the French-language daily L'Orient Le Jour, and unquestionably by the
press institution of the Future Party, the daily Al-Moustagbal.

The 8™ March Alliance also benefits from the support of several audiovisual media: the channel
Al-Manar, owned by the Hezbollah, and the channel NBN, which belongs to Nabih Berry,
chairman of the National Assembly and head of the Shiite movement Amal. Though its owner,
Michel Aoun, invited all Lebanese citizens to subscribe to its capital, OTV may also be
assimilated to an opposition channel. As to New TV, with a communist tendency, it clearly takes
stand against the government, even though it does sometimes timidly criticize the opposition.

In the same context, some Arab media are involved in this game of political media alliance.
While the Saudi news channel Al-Arabiya supports the coalition of 14th March, along with the
London-based pan-Arab Al-Hayat and Al-Sharg-Al-Awsat; Al-Jazeera and the daily Al-Quds-Al-

1Jamil Abou Assi, Lebanese media: between confessionalism and search for credibiliy, Community media and
freedom of press: communitarianism as a threat to freedom of expression, 9 September 2009, Mediterranean
Strategy Observatory, http://www.strategicwatch.blogspot.com/

2 |bid
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Arabi rather take stand for member formations of the parliamentary opposition, notably
Hezbollah.

Thus, this political media crack is at the origin of the drifting of the media discourse driven by a
political discourse carrying accusations of all sorts. "In absence of an objective reading of the
Lebanese political situation, it is no exaggeration to say that the Lebanese Media, pretending to
be leaders in the region in terms of information, sometimes carry a discourse of rejection of
others and propaganda which has relatively contributed to setting a climate of suspicion

between communities".

However, the true disjunction in the Lebanese media landscape goes back to the adoption, by
the UN Security Council, of the 1559 resolution, on 2nd September 2004. Adopted by a majority
of UN Security Council members, in order to force Syria to modify its interference policy in
Lebanese politics and withdraw from Lebanon, it had a particularly important effect on media in
the country, which will quickly be divided based on whether they are favourable or opposed to
this resolution.

The suicide terrorist attack of 14th February 2005 in Beirut, which took the life of the previous
Lebanese Prime Minister, Rafiq Hariri, presented by part of the Lebanese citizens as a political
consequence caused by the 1559 resolution, worsened the division of Lebanese media, which
became true propaganda institutions for the two sides which formed after the renewal, imposed
by Syria, of previous President of the Republic Emile Lahoud mandate.

This political crisis, which lasted over three years, was marked by a propagandist media
discourse held by media belonging to different Lebanese protagonists. Channels belonging to
the Hariri family, not taking into account the principle of the presumption of innocence, did not
hesitate to openly accuse Syria as well as some formations from the opposition, of complicity in
the attack which struck the country. On the other side, the media of the opposition have also
conveyed a discourse which is no less dangerous, accusing the coalition of 14th March of being
agents for US and Israel interests.?

Several media projects emerged under the title of private initiatives. But their editorial line
whether they defend or attack either one of the two coalitions, qualifies them as partisan
supports. This is the case in principle of the daily Al-Akhbar®, which editorial line is clearly close
to the opposition, as well as the Internet information site Now Lebanon
http://www.nowlebanon.com/ which supports the coalition of 14th March.

Despite the diversity and richness of the Lebanese television landscape, media discourse
based on criticism and rejection is far from establishing the foundation of a true secular civil
society. The partial treatment of Information raises interrogations about the credibility of
Lebanese channels and rather contributes to enhancing confessionalism and
communitarianism; all the more so as the creation of new channels corresponded to a double
financial and political objective.

In spite of the scarcity of advertising revenues on the Lebanese audiovisual market, the
confessional character of media and the regional and international interference in the political
affairs of the country allowed an abundance of funds dedicated to creating communication tools.
According to a militant in an opposition party, important sums of money are allocated to political
parties to create Internet information sites, radios and televisions.

! Ibidem
2 |bidem

3 http://www.al-akhbar.com/
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5.2 Information tool or vector of propaganda: the ambiguous game of Lebanese

channels

In theory, such a media landscape marked by diversity of opinions and strong freedom of
expression would have contributed to the development of democracy. But as highlighted by Abi
Assi, who distinguishes two categories of media coexisting in the Land of Cedars, "in the
confessional and consensual Lebanese democracy, reality is more complex”.

In January 2011, a change of political alliances caused the overthrowing of the government in
place and roles got reversed: loyalists (mainly grouped around the Future Party, led by Saad
Hariri), and the Lebanese Forces (lead by the former leader of Christian militias Samir Geagea
representing the popular majority at the time), find themselves in today's opposition. It is
however easy to distinguish, after this date, two categories of media in Lebanon: media
affiliated to the coalition of 14th March and media affiliated to the bloc of 8th March, led by the
Shiite Hezbollah and the Christian general Michel Aoun, previously representing the opposition.

- Media Affiliated to the Coalition of 14th March:

The creation of the 14th March coalition in October 2004 managed to rally several media to its
strategic vision calling for a democratic Lebanon in the true sense of the term and free from any
foreign, mainly Syrian, interference. Among these media considered as loyalists or from the
majority, we may distinguish LBC and Future TV or Al-Moustagbal.

- Media Affiliated to the Bloc of 8th March:

Renowned as the bloc of 8th March, the opposition is also supported by some television
channels with non-negligible economic weight and media influence which continuously rival the
so-called loyalist media.

Indeed, with heterogeneous components but united around the contestation of the 1559
resolution, the Lebanese opposition was reinforced thanks to the agreement with Hezbollah and
the Free Patriotic Movement; which granted the Shiite movement a strong Christian base.
Similarly to the coalition of 14th March, several media openly belong and/or support the
opposition.

We shall thus distinguish: Al Manar TV- this is the official media of Hezbollah that the members
of this party also call "resistance media"; the National Broadcasting Network or NBN belonging
to the chairman of the Lebanese Parliament, Nabih Berry; OTV (Orange TV) owned by General
Michel Aoun; and New TV or television Al-Jadeed.
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5.3 Number of channels established in Lebanon

The Arabic version of the website of the Ministry of Information provides a list of eight "first
class" television channels®.

fiae | |

Lebanese Broadcasting

Corporation LBCI 21/03/97|ADMA 9850850 9850916

National Broadcasting .

Network NBN 21/03/97|Wing versus Alsamarland 1841020 1841029

Future 21/03/g7|BEIruUt Street Spears white 1355355 1753232
|building

Murr Television MTV L] SR = D WA @ S 4444000 4523111
ear building mtv

Lebanon TV Hill Khayat Kornish TV 1786930 1786931

Lebanese Group El-Manar 05/11/98I53illrc;1i:1;:] 2 (RS AR 9611276000] 9611553138

New TV NEW || L MV [T - 1303300 01818389
Lebanon

. Fil - Horsh steady near Hotel
Lebanese Media OTV 30/06/06 Habtoor Jiedko Gentre fifth floor 1311209

However, the above list does not include all channels established in Lebanon. Channels
broadcast on satellite? should be added:

Other channels broadcast on satellite in Lebanon (January 2013)

http://www.alimantv.com {http://www.youtube.co

Al Iman TV Eutelsat 7 West A I Religious Shiite channel
Al Waad Eutelsat Hot Bird : .
Channel 13 B |http.//ww.a|—waad.tv/ Christian channel

http://al-lubnania-

Al Lubnania Eutelsat 7 West A t lebanontvs.tel/

Palestinian channel,
close to Hamas. With a
licence from OFCOM
GB)°

Arabsat 5A, badr,
Al Quds TV 4, Eutelsat 7 West [http://www.qudstv.com/
A

! http://Amww.ministéreinfo.gov.lb/main/MediaMap/AudioVisual.aspxl.

2 We base our work on the list established by Lyngsat Address, consulted on 25" January 2013: http://www.lyngsat-
address.com/tv/Lebanon.html

3 http://www.ofcom.org.uk/static/tvlicensing/cs/1758.htm
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Intelsat 15,
. Eutelsat 25 A, : : .
Alsumaria TV Eutelsat Hot Bird http://www.alsumaria.tv/ Iragi channel
1B
Al-Zahra TV =i ot JoHEid http://zahratv.com/ nite s e I e T Shiite Channel
13B zahratv.php
. http://www.arabwomantv fhttp://www.youtube.co |Channel addressing
ArabWoman |Nilesat 102 .com/ m/user/ArabWomanTV |Arab world women
Nilesat 102 . http://www.arabicamusic
Arabica Music |Anic F3 (Dish - : Musical Channel
USA) v/

Asiasat

NSS 12, Eutelsat
7TWA

http://www.asiasat.tv/

http://www.youtube.co
m/asiasatonline

News Channel

Future
International

Badr 4, Eutelsat T
West A

Http://www.futuretvnetw

ork.com

Future TV Channel
addressing the Diaspora
(Europe)

Future TV USA

Intelsat 19,
Intelsat 21, Anick
F3

Http://www.futuretvnetw

ork.com

Future TV Channel
addressing the Diaspora
(United States)

LBC Europe

Badr4, Eutelsat
21B, Eutelesat 7
\West A

http://www.lbcgroup.tv/

Channel of the LBC
group addressing the
Diaspora (Europe)

LDC Lebanese

Channel of the LBC

Diaspora ] http://www.lbcgroup.tv/ group addressing the
Eutelsat 7 West A :

Channel Diaspora (Europe)
EREL 73 (1A Nilesat 102 http://www.marah.tv/ Entertainment Channel
channel)

Eutelsat Hot Bird . . L.
Nour 13 B, Eutelsat T  |http://www.nourtv.net/ TR B EISE 20 | |IUEl (R Eee

m/thenourtv channel

West A

Intelsat 19,

Eutelsat Hot Bird

Oz, [EviE Catholic Religious
Noursat 10A, Eutelsat 7  |http://www.noursat.tv 9

channel

West A, Intelsat

21, AnikF (Dish

USA)

http://www.youtube.co

Taha Kids SIS 2 http://www.tahatv.com/ |[m/user/TahaTv Kids channel

Eutelsat 7 West A Channlel

Source: European Audiovisual Observatory according to Lyngsat Address"

In total, the number of television channels established in Lebanon is then 26:

- 1 public channel (Télé-Liban)

- 8 private "class 1" channels

- 17 other channels broadcast on satellite

! In some cases, the verification of the institution in Lebanon can only based on very tenuous indications, in particular
the telephone area code of the call number indicated on the website.

Euromed Audiovisudll

32



http://www.lyngsat.com/Eutelsat-Hot-Bird-13B.html
http://www.lyngsat.com/Eutelsat-Hot-Bird-13B.html
http://zahratv.com/live/zahratv.php
http://zahratv.com/live/zahratv.php
http://www.lyngsat.com/Nilesat-102.html
http://www.futuretvnetwork.com/
http://www.futuretvnetwork.com/
http://www.futuretvnetwork.com/
http://www.futuretvnetwork.com/

HIm andaudiovisual data collection project

5.4 Public offer

Télé Liban
5.4.1 Télé Liban

The company Télé-Liban', in its present form, is the result of the merger between two private
companies:

- The first television channel in the Middle East: the Lebaneese Company of Television-
CLT founded in 1959, based at Tallet el Khayyat- Beirut, and

- Télé-Orient (Lebanon and Middle East Television Company), born in 1961 and which
head-office is at Hazmeyah i Mount Lebanon.

It is to be noted, that thanks to CLT, Lebanon became in 1967, the third country to broadcast in
SECAM- colours.

In 1977, the deterioration of the political situation and economic conditions in Lebanon due to
the civil war, as well as the deterioration of the advertisement market, resulted in the merger of
CLT and Télé-Orient and to the creation of Télé-Liban. While giving the channel the exclusive
right to operate television channels in Lebanon until 2012, the Lebanese State bought 50% of
its shares, against 50% of shares reserved to the private sector?.

Between 1978 and 1996, the share of the private sector was subject to many changes. In 1996,
the Lebanese State bought all the shares of the private sector and became the sole owner of
the company which did not acquire the status of public institution in the true sense of the word
and remains subject to trade legislation.

In 2000, the Council of Ministers decided to shut down Télé-Liban for three months from
February to May 2001, in order to restructure the operating system and stop financial losses.
Upon reopening on 25" May 2001, Télé-Liban had a very small monthly budget of 140,000
USD. It was increased a few months later and is today 400,000 USD, including 320,000 USD
dedicated to the salaries of 280 employees.

It is worth noting that on the practical level, Télé-Liban has never exercised the exclusive right of
operating television channels in Lebanon which was granted by the State at its appropriation.
Since 1986, private television channels have multiplied and Télé-Liban did not take any
advantage from it. All the more so as law 94/382 on the audiovisual sector allows the creation of
private channels without any returns for Télé-Liban, thus depriving it of the exclusive right
granted until 2012.

! http://mwww.teleLebanon.com.lb/

2 Appropriation announced in executive order No.100 published in the Official Journal of 7" July 1977. Document

provided to us by NAC during our data collection mission in Lebanon (October 2012)
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Télé-Liban operates on a budget from the Ministry of Information and its board of administration
is appointed by the Government which reserves the right to end their mandate with no obligation
to explain.

Production and programming

One of the most important characteristics of Télé-Liban was the production of television series
and all types of programmes until 2001. Its production continues to be requested and broadcast
by other channels to the present.

But taking into account the small budget dedicated by the State to Télé-Liban, the channel has
simply stopped any production since 2011.

Programming is based on:

- The news and political debate programmes which require a limited number of employees
to produce;

- Archive programmes;

- Arabic television series offered at no cost to the channel by Egyptian, Syrian and
Jordanian television channels.

According to the NGO Panos Institute Paris, "An analysis of the programming schedule of
national television shows that out of 7,560 minutes of weekly programmes only 900 minutes
were dedicated to children, youth and culture, i.e. 11.9% while there were no programmes for
sports.

The news report is almost exclusively dedicated to covering activities of the President of the
Republic, the Prime Minister and the Chairman of the Assembly as well as announcements by
representatives of most influential parties. This means that national television becomes the
official communication body of the Government and large political parties, in an approach which
totally ignores media coverage and investigative journalism about subjects of general social

interest™.

L civil society mobilizes for a true audiovisual public service mission, PSB Newsletter, issue 11, Panos Paris-Omec,
June 2011, p.3; http://www.panosparis.org/IMG/pdf/PSB _newsletter JUIN 2011 FR.pdf
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5.5 Main private television channels

LBE

A Ualll a3 Laaall

5.5.1 LBC/LBCI group

LBC is the incumbent channel of the LBCI or LBC International group *. Founded in 1985 by
Lebanese Forces, which financed it until 1992, LBC is an exception because of its origins,
which date back to the 1985, as LBC was the official organ of Lebanese Forces.

It is derived from the hard-line Lebanese Christian right-wing, then is ruled its CEO, "sheik"
Pierre Daher, and finally conforms to the new regulations for Lebanese media put in place
following the Taif agreement. In 1991, Daher reinforces the commercial orientation of the
channel and manages to classify LBC among the rare private channels able to reach a regional
audience.

Lo

intkernational

N

-~
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5.5.2 LBC International

Parallel to the terrestrial channel, a satellite channel (LBC International) is launched in 1996.
While all channels in the region operated on a model where financial losses mattered less than
political gains in terms of influence, LBC was also distinguished as being probably the only
regional business truly private and profitable. The recipe is simple: sell "available brain time" to
large companies active on the market of Arab consumption exploiting the Lebanese assets at
the regional level.

In fact, starting from 1996, Pierre el-Daher accelerated the expansion of the LBCI group, thanks
to the licence obtained by LBCI to broadcast via satellite in 1997. He created new companies,
local and international, including LBC SAT, which broadcasts in the whole Middle East, in 2003,
when the Kingdom Holding of Al-Waleed ben Talal took a stake, at 49 %, into the capital of
LBC. At the time, comments about this alliance dealt mainly with issues around how the Saudi
group would regard the audacious (and even scandalous) editorial line of the Lebanese
channel. And there have been some issues, about religious matters (statements of Adonis
about the Koran) and mainly on sexual matters (upon the sensational confessions of a Saudi
woman chaser).

! http://mww.lbegroup.tv/
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Nevertheless, the most important consequences occurred elsewhere. Inevitably, the arrival of
the Saudi prince has indeed led to a conflict of interest between, on one hand, his own
company, Rotana Media Services, and, on the other hand, Antoine Choueiri, the boss of the
most important Arab advertising network, very close to LBC since the beginning.

In 2008, through an increase in capital, the Saudi prince Al-Waleed ben Talal became a majority
shareholder (85%) in LMH, the holding which groups LBC SAT, PAC (The Production and
Acquisition Company, which produces inter alia the programmes of LBCI) and LBC Plus (LBC
Europe, LBC Americas and LBC Australia). LBCI remains between the hands of its Lebanese
shareholders.

However, as noted by Yves Gonzalez-Quijano, today, the surprising success story of LBC is on
the way to becoming only a memory. Of course, this descent into the abyss started in 2007
when the Saudi participation in the capital of the Lebanese channel went to 85 %.

In May 2009, the group Choueiri lost the advertising network of LBC but kept many others. For
Pierre Daher, the consequences of this split have been more serious: after Turki Shabana
arrived in 2008, one of the right-hand men of prince Al-Waleed ben Talal, his exclusion was
somehow planned.

That is what is happening today. Already weakened by a court decision in November 2010
which made it lose the terrestrial channel "taken over" by the Lebanese Forces, the man who
made the success of LBC can no longer oppose the decision of Rotana which alone keeps the
studios of Kfaryassine, north of Beirut. Paid by PAC (Production & Acquisition Company), also
dominated by Kingdom Holding, the employees of LBC will probably be offered new contracts,
with new conditions, affirms Yves Gonzalez-Quijano.

Programming and production

Reality television made a rather belated appearance in the Arab world. The satellite revolution
at the end of the 1990s and the explosion of the number of channels in the early 20006 are the
factors which enabled this new phenomenon on the regional market. Aired in their original
language and format in the beginning, these shows were later adapted to the local audience.
Two Lebanese channels LBC and Future TV have succeeded, along with the Saudi channel
MBC in introducing and developing reality television industry in the Arab and Mediterranean
audiovisual environment.

LBC mainly sells Entertainment: it has initiated reality television and celebrity sets with young
and sexy presenters. The channel has also imported the concept with the Miss Lebanon 2003
contest and Star Academy. It obtained the rights for several international formats and then
launched the channel Nagham Star Academy: first reality television channel broadcasting 24/7
in the whole region.

Star Academy or Al Acadimiya

! Yves Gonzalez-Quijano, LBC and Rotana: going from the Mediterranean to the Gulf (Al-Waleed 3/3), 10 January
2012, Arab Culture and Politics , http://cpa.hypotheses.org/3213; Also see: Marie-José Daoud, Lebanese Forces-
LBC: prison sentence requested for Pierre El-Daher, Le Commerce du Levant, November 2010,
http://www.lecommercedulevant.com/affaires/m%C3%A9dias-et-pub/none-Lebanon/forces-Lebanese-Ibc%C2%A0-
peine-de-prison-requise-pour-pierre-el-daher
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With a desire to achieve the same success of MBC* and Future TV channels which used and
adapted the concept of western reality television to their screens, the LBC group decides in turn
to buy a musical reality television concept, Star Academy, in September 2003. In its Arab
version, the show becomes Star Academy, Al Acadimiya and gets immediate success too. The
ninth season announced for 2012 is currently in preparation. The popularity of these shows is
always increasing, the channels have established trade agreements with domestic telecom and
mobile telephone companies in the countries where programmes are broadcast, (such as
Morocco, Tunisia, Egypt, Syria, Lebanon, Jordan, Iraq, Saudi Arabia, Kuwait, United Arab
Emirates, and Bahrain) to benefit from considerable income generated by votes from the public.

Al Wadi or Celebrity Farm

In 2005, LBC finds the perfect synergy between reality television and music clips by launching
Al Wadi inspired by the French show Celebrity Farm. Fourteen celebrities settle on a farm North
of Beirut to live and carry out daily tasks. The concept is not much different from other
programmes of reality television. But the idea that will turn Al Wadi into the category of success
shows is the appointing of Haifa Wehbe i Lebanese star extremely popular for her quite risqué
music clips i as a permanent presenter, who settles each new season at the farm with the
candidates. With Haifa in control, Al Wadi appeared as the perfect synthesis between both most
popular phenomena in the Arab television entertainment industry, the ultimate combination
between reality television and sexy clips.

Musical reality television shows or shows featuring Arab artists appeared thus to be the success
secret for the industry in the region. Up to 80% Lebanese, aged between 18 and 35 have
followed the first seasons of Star Academy, Al Acadimiya. Prime time airings of the show, as
well as of Super Star and Al Wadi, are presently regional events dominating conversation.

According to the consultancy firm Arab Advisors Group, advertisement rates on Arab satellite
channels during these shows increase by 130 % in comparison to rates during other prime time
airings. And when the website of the news channel Al Arabiya publishes an article about one of
these three shows; it is generally the most read and most shared of the day. Consequently,
Arab reality television is today much more than just a copy of western programmes as the
industry has succeeded to develop a strong and particular regional identity. It is worth noting
that LBC Sat has also purchased and recovered on its screens Celebrity Duets of
FremantleMedia Enterprises and Top Chef of NBC Universal International Formats®.

! The pioneer show of this type of entertainment in the Arab world was Man Sayarbah Al Mallion? (Who wants to be
a millionaire?). Launched in 2000 by MBC and broadcast twice a week, the Arab version of the British show "Wants
to be a Millionaire?" met real success, becoming the most watched programme in the whole area in 2000 and 2001.
With candidates from all Arab countries, "Man Sayarbah Al Mallion?" was the first show to represent the diversity of
the Middle East and to address a transnational audience by touching on questions related to Arab history, Islamic
heritage, and pan-Arab issues such as the Palestinian issue.

% paloma HASCHKE, When western programmes export to the Middle East, INA Global the review of creative and
media industries, 04.01.2012; http://www.inaglobal.fr/television/article/quand-les-programmes-occidentaux-s-
exportent-au-moyen-orient?print=1

% Arab Media OutLook 2011-2015i Arab Media Exposure and Transition, Forecasts and analysis of Traditional and
Digital Media in The Arab World, 4 edition, Dubai Press Club, UAE, 2012;
http://www.arabmediaforum.ae/userfiles/EnglishAMO . pdf
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5.5.3 Future TV or Al-Moustagbal*

Owned by the Hariri family, Future TV was created at the end of the Lebanese civil war in 1993.
It enabled its main shareholder, former Prime Minister, the late Rafiq Hariri, to establish a
certain representative dominance on the Sunni community of the country. But, since his
assassination in February 2005, the channel has widely taken part in an anti-Syrian discourse,
and has developed a personality cult of the deceased. During the mini-civil war of May 2008?, it
was actually attacked and was shut down by Hezbollah militias, which made the channel even
more hostile to the opposition, in particular to the Party of God.

The introduction of the television channel Future TV in the Lebanese audiovisual landscape and
its positioning as a Sunni community channel was both a result and an objective of the new
political order established in accordance with the Taif Agreement of 1989, placing the executive
power of the country in the hands of the Sunni Prime Minister.

Owner of the channel, Rafiq Hariri, was forced in 1996, to sell part of his shares in order to
comply with Law No. 382 of 1994 prohibiting a natural person from holding more than 10% of a
television channel. Nevertheless, this procedure did not impact the true management of the
channel: Hariri brought his family and a member of the board of administration of a bank
belongsjng to him in the capital of Future TV which remains to the present owned by the Hariri
family.

The analysis of the Lebanese audiovisual landscape, and mainly the channel Al-Moustagbal, is
closely related to the emergence and fame of Rafiq Hariri. Upon his accession to the position of
Prime Minister, he deployed the channel as a tool to promote his communication and power
strategy. It was utilized for the new political project which was Haririé s d rfer ahm
reconstruction of the country and was considered as the Sunni counterweight to the growing
influence of LBC i then owned by the Lebanese Forces, and the official voice of the Maronite
community interest T Future TV became the media vector of Lebanese Sunni community, as
highlighted by the observer Jamil Abou Assi®. However, this vision which stresses community
division is not shared by all media observers.

! http:/iwww.futuretvnetwork.com/

2 Mini-Lebanese civil war: triggered by the decision of the Lebanese Council of Ministers to dismiss the head of
security of the airport of Beirut (close to the Hezbollah); it lasted about fifteen days when clashes occurred between
Sunnis and Shiites, and Shiites and Druze in several regions of the country. It ended with the signature, on 25" May
2008, of the Doha Agreement, which enabled the election of a new President of the Republic. For more mformatlon
on the events of this period see Alain Chevalérias, Lebanon on maximum alert, Research on Terrorism Centre, 8"
May 2008; http://www.recherches-sur-le-terrorisme.com/Analysesterrorisme/liban-8-mai-accrochages. html
See: Alain Gresh, Liban, vers la guerre civile ?, Nouvelles d'Orient Les blogs du Diplo, 9" May 2008;
http://blog.mondediplo.net/2008-05-09-Liban-vers-la-guerre-civile; Also see: Marie Nassif-Debs, Liban : Le spectre de
la guerre civile dans la banlieue sud de Beyrouth,, Committee for the Abolition of Third World Debt (CADTM), 1%
February 2008; http://cadtm.org/liban-Le-spectre-de-la-guerre

3 Jamil ABOU ASSI , Future TV: Capitalism at the service of Communitarianism, INA Global, journal of creative
industries and media, 11.10.2010, http://www.inaglobal.fr/en/television/article/future-tv-capitalism-service-
communitarianism?tg=1

* Ibid.
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During the first mandate of Rafiq Hariri, Future TV, which started broadcasting in 1994, was a
wonderful promotion tool for the action of the new government which wanted to present the
country as a haven of civil peace and attract Arab tourists and foreign investors. This mode of
private communication serving political action had already been used in Egypt, which benefited
from the waves of Nile TV to promote the tourist industry of the country.

An important issue though remains unresolved: the profitability of the channel. Indeed,
advertising revenues of the channel did not cover its expenses. This raises the question of its
independence in relation to its shareholder, who was actually the Prime Minister of the time. In
1997, advertising revenues were considered insufficient by Nadim Al-Maoula, former general
director of the channel.

During the 90s, the channel programming reflected the political and economic vision of Rafiq
Hariri. The strategic relation, approved by the fraternity and collaboration agreement signed
between the Republic of Lebanon and the Syrian Arab Republic?, has widely influenced the
editorial line of the channel. A certain self-censorship may have been applied in the political
programmes of the channel, particularly visible when the question of the Syrian presence in
Lebanon was raised.

Except for the two years of Salim El-Hoss's government®, between 1998 and 2000, when the
channel became the most concerned with fighting for plurality and democratic principles, Future
TV remained a private channel with a very specific mission: defend the interests of a community
close to its leader, Rafiq Hariri*, more than ever.

A media strategy with a political agenda

As we already highlighted, the adoption of the United Nations 1559 resolution by a majority of
UN Security Council members in order to force Syria to stop interfering with the Lebanese
political situation, is a historical milestone in the development and structuring of Lebanese
media. According to their positioning for or against the resolution, Lebanese Media forged their
editorial lines and thus reinforced media communitarianism.

Obviously, the suicide terrorist attack which cost the life of Rafiq Hariri represents, for part of
Lebanese citizens, the result of the political crisis generated by the UN decision. The
assassination of the former Prime Minister had repercussions on the Lebanese audiovisual
landscape which components became unquestionable organs of propaganda for the two sides
which formed after the renewal T imposed by Syria i of the mandate of former President of the
Republic Emile Lahoud. This crisis, which lasted over three years, forged the contemporary path
of Lebanese audiovisual landscape, and was marked by a propagandist media discourse
expressed by the media of the various protagonists sharing the political media landscape.

Undoubtedly, Future TV heavily suffering from this new political order is no exception to the rule
and has, thus, radically changed its editorial line. Openly accusing Syria and Lebanese political

! Ibidem.

2 A treaty for brotherhood, cooperation and coordination between the Republic of Lebanon and the Syrian Arab
Republic i 22" May 1991 - http://www.senat.fr/rap/r96-111/r96-11114.htm|

% salim El-Hoss is a Sunni Lebanese politician. He has been Prime Minister five times (1976-1980, 1987-1990, 1988-
1989 (at the same time as Michel Aoun), 1989-1990, and 1998-2000) and deputy for Beirut for a long time. Salim El-
Hoss is one of the historic opponents of Hariri and recommends a much less liberal and less pro-Western policy.

* Jamil Abou Assi, op.cit.
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parties supporting it of destabilizing the country, the channel became hostile to the Syrian
regime and its Lebanese partisans. The channel does not hesitate to accuse the Hezbollah and
its allies of complicity in the attacks which shook the country.

On the other hand, the Hariri family took advantage of the popular support generated by the
assassination of the Prime Minister to reinforce its domination over the Sunni community, by
creating, in November 2007, a new 24-hour news channel: Future News or Akhbar Al-
Moustagbal. The channel became part of the Future Network i owned by the Hariri family 1
which comprises already the daily Al-Mostagbal and the generalist satellite television, Future
TV.

The channel at first broadcast in Arabic for seven hours a day, then 24/7 starting from 2008, in
world-wide broadcasting. Future News included around 300 employees and correspondents in
ten cities, including Paris, Washington, Gaza, Teheran and also Ryad. Compared to those of Al-
Jazeera and Al-Arabiya, the budget of the channel was presented as very modest T with no
more details 7 by its managers. Just like the other Lebanese channels, it has drawn on the
rejection of the other "Lebanese”, and became a tool of propaganda to serve the Future Party,
and more generally the Alliance of 14™ March.

Despite the decision taken by the Hariri family since the end of 2011, to merge both channels
Future TV and Future News, the latter managed during three years, to fulfil the political objective
of its creation: serve as a communication tool to focusing Lebanese political life to, on the one
hand, the Alliance of 14™ March led by Sunnis and Lebanese Forces, and on the other hand,
the Bloc of 8th March dominated by Hezbollah.

Production and programming

In October 2012, Ramzi Jubayli*, CEO of Future TV states that: "The merger is due to strictly
financial reasons. The decision was aimed to reduce expenses in order to face the deficit of
Future Network. The budget of Future TV for 2012 is of 32 million USD including 7 million USD
dedicated to local production of programmes. The editorial line of Future TV based on a
generalist and entertainment programming, will include some reports and news shows. The
channel staff consists of 450 employees".

With regard to media, Future TV has always been considered among Lebanese entertainment
channels with a regional success. With a desire to take advantage of the new infatuation for
western television game shows imported on the Arab television screen? Future TV found the
perfect balance between reality television and Arabic music at the end of 2002 and announced
the purchase of the British Pop Idol concept created by Simon Fuller. The final of this show, a
few months earlier, had attracted over 13 million viewers and registered a record of 9 million
votes.

Super Star

Entitled Super Star, this new reality television programme was announced in 2003 as the
largest entertainment television production in the Arab world. In this musical reality television

! Statements collected during our interview with the CEO of Future TV at the head-office of the channel in Beirut in
October 2012.

% The first experience of Future TV with Reality television did not meet the expected success. In 2001, the channel
launched Al Halka Al Ad'af (the weakest link), local version of the programme "The Weakest Link" produced by the
BBC. Imitating the original concept, the presenter of the show, Rita Khoury, had to adopt not only the same acerb
and authoritarian personality as the British presenter, Anne Robinson, but also the same appearance: short hair,
strict glasses and black clothes. Reproduced without cultural adaptation, the concept of a deliberately masculine
woman who humiliates candidates in public did not go down well. The show caused an outcry and was not renewed.
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show, Arab culture is the main theme: the singers and jurors are Arab. Super Star proved
successful. During the last week, the show registered over 4.8 million votes for the first season
in 2003, about 10 million the following year, and, still for the same week, over 15 million votes in
2005'. Ending in 2008, Super Star lasted five seasons, produced major artists who are today
present on the Arabic musical scene such as Diana Karazon, Rouwaida Attieh or Melhem Zein
and engraved the name of Future TV in the book of regionally successful Lebanese channels.

! paloma HASCHKE, Quand |l es programmes occi deQnantalik Glabd, ehe purnaltok n t au M
creative industries and media, op.cit.
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\\;

5.5.4 Manar TV!

Founded on 3" June 1991, Manar TV is the official media outlet of the Hezbollah, that the party
members also call the "Resistance media". In meeting the political objective of its creation which
consisted in supporting the party in its debanonizationé process, Al-Manar, communication
service of Lebanese Hezbollah, qualifies itself as a "Lebanese television station with a mission
[to enhance] the civilizing role of the Arab and Islamic community”, and is glad to be "the first
institution to wage a psychological war against the Zionist enemy ".

The channel is part of the Lebanese Information Group (GLI), an independent media company
with partners in favour of the party's policy. The language of broadcasting is Arabic but the news
is also presented in French and English. It mainly offers the news and magazines dedicated to
the Israeli military occupation, interspersed with entertainment shows. The editorial line of the
channel is thus characterized by open Islamic nationalism, anti-Americanism and anti-Semitism.

Since 2004, the discourse of the channel followed that of the party which finances it by

denouncing foreign influences on internal Lebanese politics, going as far as accusing the

members of the majority of treason against the nation. But it can be estimated that this

conservative discourse could have been beneficial to the channel, which managed through the

years to acquire a degree of fame exceeding the popular base of Hezbollah. The channel 6s
important audience among the populations of the Middle East and the Maghreb is proof to this.

Besides, despite an editorial line set on notions of integrity of Lebanon and defence of citizen
interest, Al Manar remains a religion-based channel first and foremost, whose objective is to
defend the interests of Hezbollah and the Shiite community. Like most media in the country, it
contributed to enhancing communitarianism which, according to many observers, is irrevocably
dividing the Lebanese population®.

U0 A textbook case in matters of international regulation on the circulation of audiovisual
services

While the channel broadcasts since 2000 via satellite, the association of Al-Manar with
Hezbollah and the recurrent references inciting to racial hatred and anti-Semitism in the
¢ h a n npeogranines have caused problems to the channel on the international level including
its banning in many countries: the United States (2004), France (2004), the Netherlands (2005),
Spain (2005), Germany (2008) are a textbook case in matters of international regulation on the
circulation of television services.*

! http:/imvww.manartv.com.lb

2 http:/iww.almanar.com.lb/aboutus.php

3 Jamil Abou Assi, Les médias libanais : entre confessionnalisme et recherche de crédibilité : Médias

communautaireset! i bert ® de | a presse: | e communaut ar i s,ogcit.comme mena

* For a detailed comparative analysis, see B. SAUIL and D. JOYCE, International Approaches to the regulation of Al-
Manar Television and terrorism related content, Research report commissioned by the Australian Communication and
Media Authority, , Commonwealth of Australia, Sidney, 2011,

http://www.acma.gov.au/webwr/ assets/main/lib310780/inDTT| approaches-regulation-al-manar_tv_and terrorism-
related content.pdf
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After its studios had been bombed by Israeli aviation, on 13th July 2006, the channel organized
a defensive strategy by broadcasting via Internet; at the beginning via a server based in India.
But, using a government prerogative, the Indian government worried that it might compromise
its recent nuclear contract with the United States, and disconnected the site in order to
"preserve good relationships with a friendly State ". Nevertheless the website resurfaced.

Bans on the retransmission of the television service via satellites are now being challenged via
Internet broadcasting of the channel'. According to an article by the Middle East Media
Research Institute, the channel uses servers mainly in the United Kingdom and The
Netherlands®.

Applications allowing access to the channel have been removed from iTunes Store (Apple) and
Google Play; and the Facebook page of the channel was shut down in August 2012.°
Afterwards YouTube also prevented access to the channel, claiming complaints by third parties
for copyright issues.* However another page which proposes music clips from the channel
remains accessible on YouTube.® The signal of the channel is not accessible on various internet
sites offering access to the live flow of television channels®, but is accessible on similar Arabic
sites.” Extracts of programmes of the channel can be viewed on the website of the Middle East
Media Research Institute, based in Washington.®

! http:/imvww.almanar.com.lb/manarlive.php

25, STALI NS K-¥lanar \A IBanned by The U.S. and U.K., now Hosted on U.K. an d Net herl ands Serv
MEMRI, Washington, 8™ November 2012. http://www.memri.org/report/en/0/0/0/0/0/0/6797.htm

*E.GATTEN,iFacebook del et-Manarezbd| padhes Alor 'inciting violence'
August 2012.http://www.dailystar.com.lb/News/Local-News/2012/Aug-17/184907-facebook-deletes-hezbollah-al-
manar-tv-pages-for-inciting-violence.ashx#ixzz2JOfcyhyu; i Tod a y , Facebook RemoivFelbwingi zbul | atf
MEMRI Series On Hizbullah Face b o o k Activityo, ME MR | 17 Oc

http://www.memri.org/report/en/0/0/0/0/0/0/6755.htm

* http://www.youtube.com/user/AlManarTube?feature=watch, consulted on 23 January 2013.

® http://www.youtube.com/user/sayednasrallahl/featured Consulted on 23 January 2013.

® For example WWITV (based in the Netherlands), http://wwitv.com/tv_channels/7668.htm; Free TV (non-identifiable
country of establishment): http://www.freeetv.com/modules.php?name=video stream&page=watch&id=375;
Consulted on 26 January 2013

! For example  arabic-media.com (non-identifiable ~ country  of  establishment): http://arabic-

media.com/station/lebanon/manartv.htm Consulted on 26 January 2013

8 http:/iww.memritv.org/subject/en/116.htm

Euromed Audiovisuall 43


http://www.almanar.com.lb/NewsSite/News.aspx?language=en
http://www.almanar.com.lb/manarlive.php
http://www.memri.org/report/en/0/0/0/0/0/0/6797.htm
http://www.dailystar.com.lb/News/Local-News/2012/Aug-17/184907-facebook-deletes-hezbollah-al-manar-tv-pages-for-inciting-violence.ashx#ixzz2J0fcyhyu
http://www.dailystar.com.lb/News/Local-News/2012/Aug-17/184907-facebook-deletes-hezbollah-al-manar-tv-pages-for-inciting-violence.ashx#ixzz2J0fcyhyu
http://www.memri.org/report/en/0/0/0/0/0/0/6755.htm
http://www.youtube.com/user/AlManarTube?feature=watch
http://www.youtube.com/user/sayednasrallah1/featured
http://www.freeetv.com/modules.php?name=video_stream&page=watch&id=375
http://arabic-media.com/station/lebanon/manartv.htm
http://arabic-media.com/station/lebanon/manartv.htm
http://www.memritv.org/subject/en/116.htm

HIm andaudiovisual data collection project

5.5.5 NBN: National Broadcasting Network®

It is owned by the chairman of the Lebanese Parliament, Nabih Berry?. Its main characteristic is
its association with the 14™ March opposition currents®. Founded in 1996, NBN is affiliated to
the Amal party founded by Imam Moussa Sadr, who mysteriously disappeared in 1978 in Libya.
The Lebanese State has always accused Libyan ex-leader, Mouammar Kadhafi, of being
behind his disappearance.

Since the beginning of the popular revolt against the regime in Tripoli, on 17th February 2011,
Lebanese satellite channels broadcasting on Arabsat as well as other Arabic channels, notably
Al Jazeera, fell victim of scrambling coming from inside the Libyan territory. The Arabic operator,
Arabsat, based in Saudi Arabia, provided them with new frequencies. Two days later, the
Nilesat satellite is attacked too, leading to the complete stop of broadcasting of Lebanese
channels, including NBN, in Libya. Like Arabsat, Nilesat allowed the Lebanese multi-channel
unit to broadcast on another frequency, with the exception of NBN, "following a decision by the
management", according to the Telecoms Regulation Authority (ART)*.

Programming

"NBN remained a generalist channel up until 2002, at which date it transformed into a news
channel broadcasting mainly news and documentaries. In 2007, the channel decided to change
orientation again by diversifying its programmes: returning thus to a generalist classification with
a focus on news", states Noha Darwich, head of programming at NBN®.

Current programming of the channel includes news, talk shows, sports and religion. A cultural
show is broadcast daily between 9.00 a.m. and 10.00 a.m. The three news programmes
broadcast at 4.00 p.m., 7.00 p.m. and 10.00 p.m. are the background for the programming.
Tawaef Lebnan (or Communities of Lebanon) and Ahzab Lebnan (or Parties of Lebanon) are
amongst the most important programmes of the channels.

! http:/iwww.nbn.com.lb/

% The Chamber of Deputies of Lebanon re-elected the pro-Syrian leader Nabih Berry, in June 2009, as president for a
fifth consecutive term (1992, 1996, 2000, 2005 and 2009). The presidency of the Chamber is traditionally assigned to
a Shiite following the terms of the Lebanese National Pact. Nabih Berry is one of the main pro-Syrian figures in
Lebanon.

3 http:/Aww.mom.fr/quides/liban/liban006.htm

*S.R., S.A., Nilesat prevents the broadcasting of the Lebanese channel NBN in Libya, Telecoms Regulation Authority
(ART), 22/02/2011; http://www.lecommercedulevant.com/node/18163

® Interview with Noha Darwich, head of programming at NBN, during our data collection mission in Lebanon, October
2012
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5.5.6 MTV Al Loubnaniya (Murr TV)!

Owned by Gabriel EI-Murr, winner of the partial legislative elections of 2002 for the orthodox
main town of the constituency of Metn (North), but whose victory was cancelled by
administrative ruling which also ordered shutting down of the channel. It is only six years later
that I\éITV was allowed by parliamentary amendment to broadcast again starting on 7th April
20009.

Beginnings

MTV was created in 1991 as a generalist channel seeking to show the richness of Lebanese
identity, creating a balanced mix of local Arab media, and western media content, focusing on
replicating European and American programmes adapted to local and regional audience.

Starting on the political scene

In March 1995, MTV appeared on the political scene with local news and a number of political
and socio-economic programmes.

MTV succeeded then to show a fervent commitment to act as the fourth power; by disclosing
abuse of power and corruption. By defending public interest on the one hand, and diversifying
its programmes on the other, MTV had, through the years, created an important audience in
Lebanon. It served as the flagship of the silent majority and of civil society in combating Syrian
dominance and preserving the values of authentic Lebanese features.

Shutting down of MTV in 2002

The shutting down of MTV, the main media of the anti-Syrian Christian opposition, as well as
that of Radio Mount Lebanon (RML), caused a public outcry in Lebanon. Pursuant to article 68
of the electoral law of 1996, the Speedy Trial Tribunal of the Press Court ordered, on 4th
September 2002, shutting down MTV and Radio Mount Lebanon; also owned by the Murr

group.

These media had been sentenced for illicit electoral propaganda during the particularly stormy
partial legislative elections, which had taken place in June 2002 in Metn (North of Beirut). MTV
channel had also been sanctioned for having broadcast statements "harmful to the relationships
with Syria and to the dignity of the Head of State Emile Lahoud". On 27th December 2002, the

! http://mtv.com.lb

% page "About MTV", http://mtv.com.lb/AboutMtv

SFermeture doéune t®I ®visi ,OReporeets SathdFrontiéresy 24 @dtober 20020 hitg/ovew. lé-
Lebanon.com/Lebanon/2002/10/21/la-censure-au-Lebanon/38/le-tribunal-des-imprimes-confirme-la-fermeture-
d%E2%80%99une-television-et-d%E2%80%99une-radio-d%E2%80%990pposition.html. In its press release dated

5 September 2002, Reporters sans frontieres was outraged by the violence with which the Lebanese patrol enforced
the decision for shutting down MTV and Radio Mount Lebanon, recalling that article 68 was then applied for the first

time. http://www.rsf.org
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Press Court of Appeal in Lebanon confirmed the ruling of final closing of the private television
channel MTV and Radio Mount Lebanon; both owned by the Gabriel Murr press group.*

After over six years of forced interruption, the channel resumed broadcasting on 7th April 2009.
Since its reopening, MTV started a major revolution: a new look and new programmes, with a
wide range of original ideas and famous shows adapted to Arab culture.

StudioVision

All television productions by MTV are made in MTV StudioVision, a high level regional
production centre with studios in Lebanon and Dubai. MTV is part of a group of well known
Lebanese companies for audiovisual production:

- MTV

- Nostalgie

- NRJ

- Audiovision

- 2U2C

- Middle East Audio Suite

- Getforless

- Instruments Garage

The partnership between MTV and Studiovision allowed the channel to develop, through the
years, an innovating programming based on entertainment shows.

Studiovision is today, one of the main audiovisual production houses in the Middle East,
developing television programmes, TV series, films, music clips, TV ads and other materials
from design to post production.

From its studios in Naccache in Lebanon to those in Dubai, Studiovision offers the best in
production equipment in the six locations of the company. It has 20 studios, fully equipped and
operational: control rooms, editing rooms, internal design construction allowing StudioVision to
efficiently deal with the needs of any large scale production and to supply its clients with key
solutions for the operation of all types of programmes?.

With an annual budget which reaches 25 to 30 million USD (19 to 23 million EUR)?, MTV screen
offered its viewers the most famous shows in Arabic adaptations, such as: The X Factor,
Taratata, Talk of the Town, Family Feud, Chance of a Lifetime and Tout le monde est égal. MTV
also bought the format rights for the reality television show Everybody Loves Raymond or (El
Bab Fel Bab) from Sony Pictures Entertainment, and carried it over. The dynamics of MTV
Studiovision production allowed the channel to total advertising revenues of 25 million USD i.e.
19 million EUR in 2012. MTV has 450 employees, including 250 in the news department. MTV
and StudioVision staff totals 1300 employees®.

! Fermeture confirmée de la chaine de télévision MTV, IFEX, 2 January 2003,
http://www.ifex.org/lebanon/2003/01/02/appeals court_confirms closure/fr/

2 For more info on Studiovision see: http://www.studiovision.tv/

% Interview with Jean Tufenkiji, Business Development Manager MTV, October 2012.

* Ibid.
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5.5.7 OTV (Orange TV) !

OTV is a generalist television channel founded by the Free Patriotic Movement (CLP) of
General Michel Aoun?. OTV started broadcasting on 20th July 2007. Its operation centre is
located in Dekwaneh (Beirut). However, OTV can be viewed anywhere in the world by cable,
satellite or Internet. General Aoun states that it is financed by shares purchased by resident
Lebanese citizens and the Diaspora, and thanks to subscriptions (shares cost US$10), but this
cannot be verified.

Justlik e t he <epaeehyQlY Based its editorial line on the fight against corruption and
the yearning for a political system progressing towards a Third Republic which would be
secular®. However, the alliance Aoun-Hezbollah made in 2006*, and which confused the data of
the Lebanese political landscape, defines the media discourse of OTV which is more often than
not a full attack against the Future Party.

Amongst the famous programmes of OTV is LOL. It is a two-hour entertainment show, used to
gather stars and comedians making jokes, around the host Hicham Haddad. It is the Lebanese
version of Grtdcss essh dhe ¢dmexdyp show was subjected to a hostile media
campaign launched through another local channel, New TV (Al Jadeed). In view of the record of
audience figures for the show, New TV decided to counter-attack by trying to federate the
conservatives, opposing this satirical approach®.

OTV offers a selection of programmes which include leisure and culture. It includes popular
Lebanese programmes: LOL, Ovrira, Paris je t'M, etc...

L http:/imww.otv.com.lb/

2 After fifteen years in exile in France, General Aoun came back to Beirut on May 2005. In exchange for French
protection, Aoun, who could not take part in any political activity, launched by proxy, in 1992, a political party, the
Free Patriotic Movement. Known for its resistance during the Syrian occupation of Lebanon, the CPL changed
objective since 2005. It fights against corruption, and works for the gradual establishment of the rule of law,
secularism and transparency in Lebanon.

3 Jamil Abou Assi, Les médias libanais : entre confessionnalisme et recherche de crédibilité, op.cit,.

* paul Khalifeh, L'alliance Aoun-Hezbollah brouille les cartes, RFI, 12/02/2006,
http://www.rfi.fr/actufr/articles/074/article 41840.asp

® In his article mentioned above, Abou Assi highlights the following,r egar di ng the editori al neutr
discourse:ir egarding the notion of secularism, it was quickly dil
and his Christian opposition (notably the Lebanese Forces), regarding amongst other things, the defence of the

interests of the Christians of Lebanon and the East. It should be noted that we see on this channel, as well as on

other press organs of the CPL, a tendency for virulent criticism of the head of the Progressive Socialist Party , Walid

Jomblatt, notably on his political strategy which is deemed to be too pro-western as well as on the management of

the issue of the displaced peopleof t he ci vil war 0.

® Islamists call for the shutting down of the « LOL » comedy show : the Media National Council will decide on
Mo n d athe dpvement for Lebanon Representing the Free Patriotic Movement in Belgium, 10/01/2010, accessible
at https://mplBelgium.wordpress.com/tag/ghada-eid/
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5.5.8 Al Jadeed TV*

Founded in October 2001, Al Jadeed television or New TV is the only private Lebanese channel
which has never belonged to a political leader. It is owned by the famous Lebanese
businessman Tahsin Khayat.

It follows communist allegiance and widely criticized the liberal choices of former Prime Minister
Rafig Hariri. Since the political crisis of 2004, it has been supporting the opposition while
criticizing it sometimes. But its communist and pan-Arab ideology brings it closer to the
opposition than to the majority. This relative neutrality has nevertheless not allowed New TV to
stand out from other community channels. According to certain observers, it contributed, with its
sharp criticism, to the media division which will later have a share of responsibility in triggering
the tragic event of 7th May 20082,

The only study which assessed media content according to a statistical methodology is the one

carried out by the ASBAR media centre and which deals with New TV programming. Although it

dates back to 2005, the study provides information on the distribution of t h e channel s¢
programmes. The study says that 71.4% of content broadcast by New TV deals with Lebanese

issues. The chart below shows the distribution of content on New TVZ,

Repartition of New TV broadcasted content

Guignoles 4.5%
weather forecast

Social 5.0% [ 7.8%

Economic 3.5%

Military 3.0%
Political 4.5%

Palestinian issues
0.3%

Asbar Center for studies, Reaserch and Communications, March 2005

! http://www.aljadeed. tv/

2 Jamil Abou Assi, op.cit.

% Dr. Fahd El Orabi EI Harthy, Study of the Lebanese channel New TV, Asbar Centre for Studies, Research and
Communications, March 2005, Riyadh; http://www.asbar.com/ar/media-studies-consultancy/38.new-tv-lebanese-
channel-study.htm
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The programming of New TV includes news, talk-shows socio-political shows and entertainment
shows. Corruption or Alfassad" is one of the main shows of the channel, showing all kinds of
malpractice and corruption prevailing in the country.

Lel Nashr (or To be published) is another successful weekly programme. Based on a format of
interview-reports, the programme looks at Lebanese and Arab social and artistic current events.

In November 2011, Banijay International, subsidiary of the French group Banijay Entertainment,
sold its format "Rendez-vous avec mon idole" to the Lebanese channel Al Jadeed. 26 episodes
of 60 minutes of this musical entertainment programme were produced locally by Studiovision to
be aired in early 2012. This format had been created by Banijay Productions France for TF12.

Y In June 2009, after the controversy on the revelation of threats by the deputy Michel Murr (14 March coalition)
towards a Syrian-orthodox priest, a presenter of New TV Ghada Eid had accused the deputy from CPL Ibrahim
Kanaan of electoral fraud. This show was quickly revealed as having been done on a political request, including fake
witnesses. The lawsuit filed against the managers of the program had given justice to Deputy Kanaan and sent the
two fake witnesses to jail, while a political interference by the Ministry of Justice had made it possible to save the
presenter Ghada Eid froéomlamisegal regqoneenceéheSséuiQloonn tohfe t he

national medi a counci l wi | | publshed by ajeuneiplc ans 10 oJanuary, h20H0, Mo nd ay ¢
MPLBelgium.org, http://mplBelgium.wordpress.com/tag/emission/

% pascale Paoli-Lebailly, Pan-Arab sale of a format by Banijay, Rapid TV News France, 08/11/2011, accessible at:
http://fr.rapidtvnews.com/sujets/informations-generales/1154-vente-pan-arabe-dun-format-de-banijay
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5.5.9 Al Mayadeen TV!

Latest newcomer to the Lebanese audiovisual landscape, the channel Al Mayadeen o r Th&i

S g u a rchosedits name in reference to the Arab revolutions. Launched on 11th June 2012,

this new Pan-Arab news channel was created by Tunisian journalist Ghassen Ben Jeddou. The

channel ¢l ai ms t o be Aindependent o and ai ms to st
environment.

The director of the channel Ghassan Ben Jeddou, is a former star from Al-Jazeera who had
angrily left the news desk at the beginning of the Syrian revolt. At the time he felt that the
channel was too partial in its coverage of the "Arab springs", unreservedly supporting the
diplomatic positions of Qatar’. This is how Al Mayadeen was born, with as its co-founder
another former star who resigned from Al-Jazeera, Lebanese journalist Sami Kleib.

With a slogan of freality as it is", "This channel (...) was created to interact with the scenes of
the Arab revolutions and demonstrations, observe popular resistance to occupation; it
represents political immunity in the face of hegemony", says Ghassen Ben Jeddo®.

With head-office in Beirut, offices in Tunis, Cairo, Ramallah, Al Qods, Damascus, London,
Moscow, Washington, New-York, Teheran, and reporters all around the world, Al Mayadeen
identifies itself as an ambitious news producer. It is rumoured that 500 employees have already
been recruited. Having recruited famous Arab j o u r n aAl Mayadeen" cai also rely on an
important recruit, who will certainly get people talking about it, the MP to the Commons and
ardent defender of the Palestinian cause, English George Galloway. He presents the
programme "Kalima Horra", a programme which according to the Lebanese newspaper Al
Akhbar, will be the spearhead of the channel®.

According to Selim El Meddeb, correspondent for France 24, "it may be that Al-Mayadeen is not
as independent as it claims to be. Political links might exist with Teheran and Damascus. The
wife of the news Director, Sami Kleib, is no other than the communication advisor to Syrian
president Bachar al-Assad. Omar Ibhais, an independent television producer in Beirut, told
FRANCE 24 that he knows where the funds of the new channel come from thanks to internal

! http:/ivww.almayadeen.net/

2 gelim El Meddeb, Al-Mayadeen, the anti-Al-Jazeera news channel, France 24, 11/06/2012;

http://www.france24.com/fr/20120611-naissance-dal-mayadine-nouvelle-chaine-dinformations-pan-Arab-Syria-iran-
revolution-arabe

% sarah Ben Hamadi, Al Mayadeen, the new news channel of Ghassen Ben Jeddou, 11 /06/2012, accessible at:
http://www.tekiano.com/medias/satellite/5498-al-mayadeen-la-nouvelle-chaine-dinformation-de-ghassen-ben-jeddou-
.html

* Ibid.
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sources. "The channel Al-Mayadeen is the fruit of a partnership between the Iranians and Rami
Makhlouf, cousin of president Bachar al-Assad”, he explained. "The Iranians invested 5 million
dollars, | believe and Rami Makhlouf 25 million"*. Suspicions of financing by Iran and Hezbollah
are also raised by the correspondent of rapid TV News but are denied by Ghassen Ben Jeddou,

who states that the channel is financed by "a rich Arab businessman".?

duyell 8144l

5.5.10 Arab Woman TV (Heya TV)?

Launched in 2002, the Lebanese channel Arab Woman TV presents itself as channel for health,
beauty and glamour”. There is no information on the producing company.®

The programming of the channel is rich with education programmes showing the skill of many
operators giving advice to Arab women vi ewer s . T h grogranimes coveell advehole
range of tastes and interests. It covers local events and social news. Public and international
figures and social icons are permanent guests of the channel.

In October 2012, the channel launched in collaboration with the U.N. Information Centre in
Beirut a programme A He r Excel | enc gimetMat.promdting ithe pagticipgation of
women in political life.® On internet, the channel is accessible live on the aggregator site,
tvonline-live.’

The channel also produces a Branded channel on Youtube® and a Facebook page.®

! Selim El Meddeb, op.cit.

2R. HAWKES, fiNew Middle East satellite TV channel unveiled
http://www.rapidtvnews.com/index.php/2012061222391/new-middle-east-satellite-tv-channel-unveiled-in-

lebanon.html#ixzz2J5¢c7DuJG

3 http://arabwomantv.com/

“0On Heya TV, see D. MATAR, AHeya pTW:! i A Femi rGosptara@®&Soeiasdio ,
South Asia, Africa and the Middle East , Volume 27, Number 3, 2007 , pp. 513-524 ,
http://130.102.44.246/login?auth=0&type=summary&url=/journals/comparative _studies of south asia africa_and th
e _middle east/v027/27.3matar.pdf

® On the website of the channel the link to the page "About us" is broken. Consulted on 23 January 2013

5 The Daily Star Lebanon, 10 October 2012, http://www.dailystar.com.Ib/News/Local-News/2012/Oct-10/190813-un-
and-arab-women-tv-launch-new-program.ashx#axzz2J0eXKHEu

" http://www.tvonline-live.com/par-pays/liban/arab-woman-tv-liveheya-tv-online/

8 http://ww.youtube.com/user/ArabWomanTV

¥ http://ww.facebook.com/arabwomantv
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http://130.102.44.246/login?auth=0&type=summary&url=/journals/comparative_studies_of_south_asia_africa_and_the_middle_east/v027/27.3matar.pdf
http://130.102.44.246/login?auth=0&type=summary&url=/journals/comparative_studies_of_south_asia_africa_and_the_middle_east/v027/27.3matar.pdf
http://www.dailystar.com.lb/News/Local-News/2012/Oct-10/190813-un-and-arab-women-tv-launch-new-program.ashx#axzz2J0eXKHEu
http://www.dailystar.com.lb/News/Local-News/2012/Oct-10/190813-un-and-arab-women-tv-launch-new-program.ashx#axzz2J0eXKHEu
http://www.tvonline-live.com/par-pays/liban/arab-woman-tv-liveheya-tv-online/
http://www.youtube.com/user/ArabWomanTV
http://www.facebook.com/arabwomantv
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5.5.11 M Melody

Melody Entertainment S.A.E is the first integrated media and entertainment centre in the MENA
region which is totally aligned with new media."

Melody covers nearly all the necessary functions to provide high quality and tailored
entertainment and customized services for the region. Melody owns and manages the services
supplied by many companies, such as Melody Entertainment SAE and its services; Hits, Arabia,
Tunes, Drama & Melody Digital Media, Melody Film limited and its service; Melody Aflam,
Melody Radio Holding and its services Melody FM, Melody Music Production & Distribution,
Melody Artist Management, Melody Pictures, Propaganda Arabia & Propaganda Media.

In September 2010, Melody Entertainment announced the broadcasting of its channels in
Francei n t he fLebanese Bo ulmpugeetganultachahneltuhite avdildble arb i a
the SFR IPTV platform.

! http://mediame.com/news/media_business/melody entertainment joins_sfr_france
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6. AUDIENCE MEASUREMENT OF TELEVISION CHANNELS

The project for Television Audience Measurement-TAM was launched in Lebanon in 1998 by
the Survey Institute Ipsos MediaCT (a subsidiary specialized in media content analysis) with the
aim of measuring audience for television channels on the entire territory.

Ipsos Lebanon carries out audience measurement for channels in Lebanon using people metre
systems which are sophisticated equipment, connected to television sets, allowing permanent
transmission of audiencesoéviewing. "In all the Middle East area, at the moment, only Lebanon
uses this method, more efficient and reliable than that based on asking individuals to measure
audience, used in certain countries™, says Edouard Monin, chairman of Ipsos MediaCT Global.

Today, 626 Lebanese households are equipped with this system, with 1,350 people metre
systems and nearly 2,500 individuals concerned. Projects are ongoing to further enlarge the
sample because the larger it is, the better the trends of Lebanese society are represented. The
players in the television sector (advertisers, television channels and advertising agencies) can
thus better target their investments.

It was at the time of a dispute between two local Lebanese channels, that the survey institute
Ipsos MediaCT(a subsidiary specialized in media content analysis) held a conference on 17th
May 2012 in Beirut to clarify things to the public, but also to present its new invention, mediacell.

Mediacell is new software for audience measurement, which currently works in a small part of
Lebanon. It is an application, which can be downloaded on all smartphones and which records
nearby audio signals second by second.

In order to be able to measure audience for channels, Eurodata TV Worldwide?, in cooperation
with AGB Stat, Ipsos laid a panorama of statistical data for television reception in Lebanon.

Characteristics of the011panel

Based on Period TVDistribution(%of TV households Analogue terrestrial transitian
Total individualgi+ 1% Jan- 31* Dec.2011 Terrestial: 1.1% No

Measurement of audience

Mon-Suri 03:00-26:59 Cable 94.5%satellite duplication delayed

Size of universe Satellite: 16.1% No

Measurement of audiencef
854,925 RegionNational Digital combination19.2% guests
(3,912, 5501V
household} Instrument sed Source: Estalshment Survey 20:1PSOS No
Size of thepanel: Peoplemetre: (since1999) based or8,000TV households Measurement of audiencef DTT
2,464 No
(602TV households Main Teleconoperators:

CableVision, Eco Netéble
Source: Eurodata TWorldwide- One Television Year in the World 2012 issue AGB STAT- IRB@bBts reserved

! Marisol Rifali, Ipsos Lebanon presents its newborn: mediacell, L'Orient Le Jour, 18/05/2012;
http://www.lorientlejour.com/cateqory/%C3%83%E2%80%B0conomie/article/759444/Ipsos liban presente son no
uveau-ne%20: mediacell.html

2 Eurodata TV Worldwide i One Television Year in the World 2012 issue AGB STAT IPSOS. Eurodata TV
Worldwide- One Television Year in the World issue TNS TV Panel Diary, Lebanon, 2012, Annual overview of TV
consumption and audiovisual landscapes in more than 90 territories around the world.
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- Audience shares of main Lebanese and Arab channels 2011
Ten best performances of channels (based on the whole day)

Pursuant to the agreements with Médiamétrie / Eurodata TV Worldwide we are not entitled to provide the
data in their online electronic version. This data is available in print, and may be provided on request.

- Average Daily viewing time (per individual - in H: MM)

Pursuant to the agreements with Médiamétrie / Eurodata TV Worldwide we are not entitled to provide the
data in their online electronic version. This data is available in print, and may be provided on request.

Euromed Audiovisudll 54



HIm andaudiovisual data collection project

6.1 Table: Audience market shares of some Arab and Lebanese channels (2011)

Pursuant to the agreements with Médiamétrie / Eurodata TV Worldwide we are not entitled to provide the data in their online electronic version. This data is
available in print, and may be provided on request.

Euromed Audiovisudll 55



HIm andaudiovisual data collection project

6.2 Ten best programmes in 2011

Pursuant to the agreements with Médiamétrie / Eurodata TV Worldwide we are not entitled to provide the data in their online electronic version. This data is
available in print, and may be provided on request.
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Best Sports Programme in 2011

Pursuant to the agreements with Médiamétrie / Eurodata TV Worldwide we are not entitled to provide the data in their online electronic version. This data is
available in print, and may be provided on request.
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6.3 Market TV results

For its 3™ edition, Arab Media Outlook 2009-2013" published the results of a television market
study in Lebanon completed by The Nilsen Company. Thanks to a questionnaire distributed to
400 Lebanese individuals, the study provided statements of television audience according to
four indicators:

Best types of TV programmes

1 Best channels

I Best TV programmes

1 Favourite language of TV programmes

—_C

Results indicate a rate of 31% of audience for news. LBC holds the first position for best
channels with 61% followed by Al Jadeed with 54%. As for best programmes: the humoristic
show LOL leads with a rate of 15% followed by the social-cultural programme Ahmar Bil Khat El
Areed totalling 13%. Finally the favourite language indicator for TV programmes gives 73% to
Arabic versus 26% for English.

Television in Lebanon: Market TV Results

Top Genres of TV programs
LBC [ 1 61%
News L 131% AlJadeed [ 54%
General..[ 1 28% oTvV 1 39%
Movies 1 15% FuturTV. [ 27%
Music [ 12% MTV [ 1 26%
Sports [ 5% AlManar [ 1 25%
Documentary [ 5% MBC4 [ 1 20%
Religion I 2% ART Aflam [ 10%
Lifestyle [ 1% Al Jazeera...[] 9%
Other [| 1% Jaras [ ] 7%
LOL | 15%
Ahmar Bil Khat El Areed [ 13% Arabic 73%
KalamElNass [ 1 6%
Sériesarabes [ 1 5% English 26%
Irbit Tinhal |1 4%
Oprah [1 3%
Sara [ 3% Others 1%
Assi [ 3%

Note: Base: 400, All Lebanon Respondents; percentages may not add up to 100% due to multiple answers to questions.
(*) Respondents were asked for their top 5 TV channels and their top 5 programs
Source: The Nielsen Company cité in Arab Media OutLook 2009 -2013

b http:/iwww.fas.orglirp/eprint/arabmedia.pdf
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7. FUNDING OF THE AUDIOVISUAL SECTOR

7.1 The television advertising market

Lebanon has a clearly developed media landscape mainly in the sector of television and
audiovisual production. It is also the location for some of the most popular satellite channels in
the area and several regional production companies.

Arab Media Outlook 2011-2015 emphasizes that television is the dominating advertising
platform in Lebanon with a share of about 38% of the total value estimated at 144 million USD
(110 million EUR) in 2011%. The report projects a progression of the television advertising
market to reach a rate of 5% of the CAGR during the 2011- 2015 projection period and
representing 66 million USD i.e. 50.4 million EUR? in 2015.

There are two television advertising sectors on the Lebanese market: terrestrial analogue (14%
of TV households) and satellite (83% of TV households). Unlike other countries in the region,
Lebanon records a relatively high rate of penetration for cable. However despite their spread,
illegal cable connections show a weak penetration rate, i.e. 5%.

While the volume for the advertising market of local channels is estimated at about 50 million
USD (38 million EUR) thus exceeding regional standards, it remains relatively weak taking into
account the highly competitive nature of the market comprising many broadcasters. The
decrease in advertising budgets in 2011 has strongly influenced small channels, many of which
survived thanks to alternative financial resources, as a large number of Lebanese channels are
supported by political parties.

'Arab Media Outlook 2011-2015 i Arab Media Exposure and Transition, Forecasts and analysis of Traditional and
Digital Media in The Arab World,4Ih edition, Dubai Press Club, UAE, 2012;
http://www.arabmediaforum.ae/userfiles/EnglishAMO. pdf

2 Conversion according to the exchange rate provided by Aonda currency converter as of 5" December 2012;
http://www.oanda.com/currency/converter/
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Lebanon net advertising spend (2009-2015)

All figures in USD million O CAGR (2012- O Annual Growth

2015)
200.0 -
<SP 1746
180.0 &7 1614 > 160.1
160.0 41495 143 7 145 1 1511 .
140.0 l l . . . —
1200 - - —
1000 | = = = m 1B O
80.0 -
60.0
40.0 -
20 Bl
0o H B B B B
CAGR
2009 2010 2011 2012 2013 2014 2015
(11-15)
Total 149.5 161.4 143.7 145.1 151.1 160.1 174.6 5%
m Out-of-home (including cinema)| 42.5 429 41.8 40.0 393 39.3 40.1 -1%
H Radio 7.1 5.0 5.0 5.3 57 6.2 7.0 9%
m Digital 1.6 3.9 6.4 10.2 14.4 18.5 22.7 37%
B Television 57.2 66.2 54.2 54.8 57.2 60.7 66.3 5%
Magazines 10.5 11.2 10.0 10.1 10.5 11.2 12.2 5%
m Newspapers 30.6 32.2 26.3 24.8 23.9 24.2 26.2 0%

Source: Arab Media Outlook 2011-2015, p.190
7.2 Digital advertising

As with the rest of the region, share of digital advertising spend is relatively small and estimated
at 4% of the total advertising spend of the Lebanese market in 2011. However, efforts made by

the State to develop the digital sector are positive steps for the development of the digital
advertising market.

The estimations of the Arab Media Outlook suggest a progression of the digital advertising
market to reach 13% of total advertising spend in 2015, (in spite of the currently weak
penetration of broadband networks). The progression will occur through the assimilation of
mobile broadband, the intensive use of internet and the prosperous media sector in Lebanon.

7.3 Print media

Advertising spend for print media represent about 18% of total advertising spend in Lebanon.
Newspaper advertising has decreased by 18% in 2011. Media OutLook projects a decrease of
6% in 2012, and a relatively flat growth during the rest of the projection period reaching 26
million USD (19.8 million EUR) in 2015.

The Lebanese press sector includes 17 dailies. An-Nahar, Al-Balad and As-Safir recorded the
highest distribution rate during the past three years. Major advertisers in print media are banks,
car industry, consumer goods and real-estate. As for the television market, most owners of
newspapers in Lebanon have political affiliation. It is worth noting that in terms of freedom of
press, Lebanon is relatively better off than its regional neighbours and ranks 93 in the Press
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Freedom Index’. Kuwait, standing at the 78" position, is the only Arab country to hold an
advanced position in this ranking.

7.4 Cinema and Out-of-home advertising

Out-of-home and cinema advertising represent 29% of total advertising spend in Lebanon.
Lebanon has the highest number of cinema screens per individual in the Arab region, standing
just after the United Arab Emirates (UAE) (with 42 screens per individual).

Out-of-home advertising holds an important place in the Lebanese advertising market in
comparison with other regional markets. This importance is due to a large inventory and less
strict regulations. Banks, restaurants, real-estate and retailers are the main users of Out-of-
home advertising. Arab Media Outlook projects a decrease in Out-of-home advertising reaching
a rate of 1% of the CAGR and representing 40 million USD i.e. 30.5 million EUR in 2015.

Y World Press Freedom Index 2012, Reporters Without Borders For Freedom of Information, Paris, 25.01.2012;
http://en.rsf.org/IMG/CLASSEMENT 2012/CLASSEMENT ANG.pdf
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8. INTERNET TELEVISION AND ON-DEMAND AUDIOVISUAL SERVICES

8.1 Online VoD Service
LBC is one of the few broadcasters in the Middle East offering an Online VoD Service.

The website of the channel http://www.lbcgroup.tv/watch/ offers free videos of news in
streaming. A paying option is also available for VoD content, as well as the live distribution of
entertainment programmes and television series. It also offers links to the most popular
entertainment programmes of LBC.

The LBC video site offers varied subscription options: either a quarterly subscription for 30 USD
(i.e. 22.9 EUR), or an annual one for 110 USD (84 EUR). Live television is offered at additional
cost. Advertising and sponsoring are the two main sources of funding for the site®.

On the other hand, most Lebanese broadcasters offer forms of live streaming on their portal.
MTV has invested in its digital platform http://mtv.com.Ib/ and launched MTV online and a free
mobile application providing live streaming of the channel and news alerts with photos and
videos, VoD and newspaper and television archives.

8.2 Video sharing websites

The development of broadband networks also represents an opportunity for video sharing
platforms, financed through advertising.

In March 2011, Google Arabia announced the launching of geo-localised formulas in 8 Arab
countries: Algeria, Egypt, Jordan, Morocco, Saudi Arabia, Tunisia and Yemen?.

Shortly afterwards, Google launched it geo-localised formula for Lebanon, the eleventh in the
MENA region®. Google.com.lb ensures searches in Arabic, French, English and Armenian.

On 30™ April 2012, Google and YouTube in the Middle East and Africa announced the arrival of
"Home Page ad" on YouTube. YouTube is the largest worldwide entertainment platform in the
MENA region and offers an ad space on the home page. With over 6.2 million daily online
imprints from Saudi Arabia, the United Arab Emirates, Egypt and Morocco and about 5.2 million
daily mobile imprints, this would have an enormous impact on the level of media planning. On
its blog, Google Arabia announced in October 2012 a programme aiming to "Arabize Internet” in
collaboration with academia. In order to compensate the domination of English on Internet and
the tendency of Arab Internet users to write in English, Google created a tool allowing the
transcription of Arabazi (Arabic written in Latin characters) into conventional Arabic characters”.

8.3 Branded channels of Lebanese broadcasters on video sharing channels

As a complement to their own website, some Lebanese channels (just like a number of
European channels) use possibilities offered by "branded channels" on video sharing platforms
such as YouTube and Dailymotion.

! Arab Media Outlook 2009-2013, Inspiring Local Content, Forecasts and analysis of Traditional and Digital Media in
The Arab World, Dubai Press Club, UAE; http://www.fas.org/irp/eprint/arabmedia.pdf

2 http://thenextweb.com/me/2011/03/10/youtube-launches-localized-versions-for-mena/

3 http:/Aww.vip4soft.com/news/1338.html

4 Google Arabia blog, 5 December 2012; http://google-arabia.blogspot.fr/
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They host video excerpts from programmes of some Lebanese channels. As of 5" December
2012, there were some 449,997 videos' from LBC, 467,165 videos® from Future TV and
100,733 videos® from OTV on Dailymotion.

In 2007, LBC Group created its own channel on YouTube. The online content of the LBCI
television channel offers 6,136 videos from key programmes of the channel. As of 5" December
2012, over 15.1 million views have been recorded on the page of the channel and the number
of subscribers was at 14,264".

! http://mww.dailymotion.com/relevance/search/future+tv+lebanon/1

2 http://vww.dailymotion.com/relevance/search/future+tv+ebanon/1

3 http://ww.dailymotion.com/relevance/search/otv+channel+lebanon/1

* hitp://www.youtube.com/user/Ibcgroup/featured
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8.4 Audience of online video websites in Lebanon

In its report ICT adoption and perspectives in the Arab States Region 2012', ITU provides a
table of the 20 most visited websites in Lebanon in December 2011, elaborated by Alexa®.

Rating of most visited websites in Lebanon, December 2011

Rank | Website Users targeted Default nguage of = Description
the site*
1 Facebook.com Worldwide English Online social network
2 google.com Worldwide English World searctengine
3 google.com.Ib Worldwide Arabic Search engine
4 | youtube.com Worldwide English Video sharing and distribution website
5 live.com Worldwide English Email service website
6 | yahoo.com Worldwide English Various online services
7 | wikipedia.org Worldwide English Encyclopedia
8 twitter.com Worldwide English Online social nivork
9 tayyar.org Local Arabic News website
10 | elnashra.com Local Arabic News website
11 | msn.com Worldwide English Various online services
12 | blogspot.com Worldwide English Online blogging service
13 | lebanonfiles.com Local Arabic News website
14 | linkedin.com Worldwide English Online professional social network
15 | lebaneseforces.com Local Arabic News website
16 | elnashrafan.com Local Arabic News website
17 | alfa.com.lb Local English Mobile telecommunication operator
18 | nowlebanon.com Local English News website
19 | kataeb.org Local English News website
20 | mtctouch.com.lb Local English Mobile telecommunication operator

Note:* the default language is the language which appears first upon opening a website.
Source: Alexa.

The table below presents the two web portals most visited by internet users in Lebanon. As
shown in this table, the adoption of online Arabic content is still behind compared to that of
content offered by international actors such as Google, YouTube and Facebook. The local
innovative portal is an online news website holding the ninth rank of websites most visited by

1 ICT adoption and perspectives in the Arab States Region 2012, Summit: Connect the Arab world 2012,

International Telecommunication Union (ITU); http://www.itu.int/pub/D-IND-AR-2012, p.91

% Alexa is a website (a subsidiary of Amazon inc.) which makes international rankings, and by country, on website
visits. The level of reliability of these measures is subject to contestation by the experts in internet audience
measurement as it rests on less developed methodology than the one used by paying services of audience
measurement (of the kind proposed by Comscore, Nielsen, Médiamétrie). In the cases where sophisticated methods
are not available, Alexa is however recognized as a useful indicator. For a mor exhaustive and updated ranking, See
http://www.alexa.com/topsites/countries/LB
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Lebanese internet users®. Out of these twenty websites, several contain an important volume of

videos:

T

—_C

—_C

social network video sharing websites: Facebook.com (US), Youtube.com (US),
google.com.lb, (LB)

News website tayyar.org (LB, with a mention of its owner the Free Patriotic Movement-
CPL). This website is considered as a central source of news on Lebanon.

News website nowlebanon.com in Arabic and English (private website without a mention
of owner and taking donations).

The rating of the most popular 20 websites in January 2013 indicates slightly different results,
and in particular it shows two pornographic video websites.?

Rating of the 20 most popular sites in Lebanon (as of 25" January 2013)
Site Description

Facebook Social network

Google Search engine

google.com.lb Search engine

YouTube Open platform for video distribution

Windows Live Microsoft (Hotmail) messaging

Yahoo! Portal

The Free Patriotic Movement Free Patriotic movement portal (Party of General Aoun)
Twitter Social micro blogging network

Wikipedia Encyclopaedia

LinkedIn Social Professional network

Blogspot.com Blog host

lebanonfiles.com elnashra.com Portal of the group EI Murr

! http://www.itu.int/pub/D-IND-AR-2012, p. 90

2 hitp://www.alexa.com/topsites/countries/LB
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MSN Portal (Microsoft)
The Lebanese Forces Official website of the Lebanese Armed Forces
) Pornographic video site (including child pornography
XNXX Galleries programmes)
Amazon.com E-commerce

Website dedicated to teaching languages and

ezl translation questions
Microsoft Corporation Microsoft website
xHamster's Free Porn Videos Pornographic video website

Source: Alexa

According to Arab Media OutLook, while websites with local content and political news figure
among the twenty best websites in the country®, Facebook is the most popular social website in
Lebanon, with a penetration rate of 33%, followed by YouTube and Twitter.

The following chart shows the penetration rate of Facebook in relation to the population in
countries of the Arab region. Holding the fourth rank, Lebanon is among countries with a high
penetration rate for Facebook in the region.

Facebook penetration on population in the Arab region

54% + Total number of users at the end of April
2011- 28 Million
+ Female participation is currently low
versus Global average (34% vs 61%)
38% + 80% ofinternetusers spend up to 3
hours updating social networks

Source: Arab Advisors Group cité in Arab Media OutLook 2011-2015.

! Arab Media Outlook 2011-2015, op.cit.
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9. THE FILM MARKET

9.1 Historical overview

The Lebanese film industry started its activity in 1923 with the creation of the first movie theatre
(Cristal). In 1929, the first Lebanese feature The Adventures of Elias Mabrouk, directed by
Jordanno Pedutti (Italian origin), was released. After release of a second film, The Adventures
of Aboud Abed (1931), Pedutti ended his career due to lack of funding.

The years 1930-1960": Following independence in 1941, a film industry appeared in Lebanon
built on the flagship model at the time in the region, the Egyptian film industry. Over twenty films
per year were shot in the good years. These were comedies, romantic dramas, motivated by the
desire to reach a mass audience. But seeking popular success does not go hand in hand with a
real search for quality. This period was marked by many films often shot by Egyptian directors.
The production at the time was often influenced by the Egyptian style and dialect. Still, two
names came out distinctly, Ali EI-Ariss who was the first Lebanese director and Georges Nasser
whose film was selected for the Cannes Festival in 1957. In fact, after 1955, the new prosperity
of the country which has become the financial centre of the Middle East allowed investment in
infrastructures such as Cedar Studio, Haroun Haroun, Modern Studio and Baalbek Studio.

The years 1963-1974: This was the golden era for production in terms of volume but not
guality. The nationalization of the film industry in Egypt by Gamal Abdel-Nasser caused a large
number of producers, directors, actors and technicians to settle in Lebanon. This was a gain for
the industry in Lebanon as several studios of sound, shooting and editing moved there.
However, these productions, as a whole, remained deeply marked by Egyptian cinema. Even
though most productions belonged to the action film category where the political context is only
a pretext, a number of these films still played a role in the context of the Israeli Arab war. In
parallel to this development, several independent cinema clubs were created in the universities
of Beirut, and after 1970 there was even an amateur film festival.

The years 1975-1991: War started in Lebanon and generated a politically engaged cinema, but
also caused a generation of trained and talented filmmakers to leave abroad. They created an
exile cinema playing a role on the international scene, particularly in France: Maroun Baghdadi,
Borhane Alaouie, Jocelyne Saab, Randa Chahhal, Jean-Claude Codsi, Leyla Assaf and others,
not forgetting those who moved to the United States: Sylvio Thabet, Mario Kassar, Georges
Chamchoum, Elie Samaha and others.

Since 1991: These are the years after the war. It is only by the mid 90s that the Lebanese film
industry took a new turn with the appearance of new directors, freshly out of the universities and
schools of Beirut, where cinema as a discipline started being recognized. Directors of this new
generation were committed to working on images and creating their own films, which were really
different in style from their eldersé These films were more personal, more "individual" as they
reflected not only the concerns of their own authors, but also social, political, identity and future
issues.

! The distribution of the history of the Lebanese film industry according to periods mentioned below was completed by
Mrs Aimée Boulos, founder and former chairwoman of the Foundation Liban Cinéma during the Regular Meeting of
the Rotary Club of Beirut on 06/11/ 2006, Le Bulletin, Volume 76, No. 18 Rotary year 2006 i 2007,
www.rotaryd2450.org/.../RCB061106-18-Cinéma%20libanais.doc.

Regarding the Lebanese film industry, also see Y. ELIE, Regards sur le cinéma libanais (1990-2010), L'Harmattan,
Paris, 2012; L. KHAIB, Lebanese Cinema: Imagining the Civil War and Beyond, 1.B. Tauris, London 2008.
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However, in their professional life, Lebanese filmmakers faced a quite complex situation:
"loneliness" at work in an indifferent environment and chaotic conditions, as the same conditions
continued to prevail from the beginning of the film industry, and still hindered the establishment
of a true film industry in Lebanon. We may list them as follows:

I Near absence of any film policy and any will by the State to dedicate the necessary
funds for production, development and postproduction;

1 In spite of the timid approaches made by the financial and banking sector via the bank of
guarantees that supports some films, its awareness still remains to be raised so that
private funds are created, as well as investment companies and special banks, and to
encourage sponsorship;

I The small number of private support associations with a scope to motivate the public to
watch films and visit more often movie theatres.

On the level of training, schools for audiovisual production and cinema are widespread in
Lebanon, such as the Institute of Theatrical, Audiovisual and Film Studies of the University
Saint-Joseph of Beirut (IESAV) and the Lebanese Fine Arts Academy (ALBA). However even if
training thrives, and schools serve as a breeding ground, it should be agreed that it is hard for
most to succeed as directors in Lebanon, given the difficulties of financing. Some rather choose
the private sector. For example, Nadine Labaki, the famous director of Caramel and Maintenant
on va ou ?, first started as a director for advertising films and musical videos before meeting, by
chance, a French producer, eight years after her award at the Biennale of Arab cinema.

However, despite these gaps, the Lebanese film industry is doing much better in 2012 than in
the past. It manages to find ways of making a path thanks to the talents of these enthusiast and
creative filmmakers, to the multiplication of production companies and to the development of
multiplexes in the country.
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In order to highlight the importance of a precise inventory of films produced annually, and
despite the difference of data collected at the National Film Centre and the Foundation Liban
Cinéma regarding the number of films produced in 2011 and 2012, we consider it important to
expose in the following chart, the number of short films and feature films produced in 2011 and
2012, such as identified by the Foundation.
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9.2 The National Cinema Centre (CNC)

The Film and Television Centre was created on 28" February 1964 by decree No0.15666. The
Inter-Arab Film and Television Centre was created on 2™ September 1964 by decree No.17369
and was linked to the Film Centre. These two centres merged in one which is the National Film
Centre. The general framework of this merger appears in decree No.17473 of 9™ September

19641,

The National Cinema Centre was established within the Ministry of Information. This centre was
the only official entity supporting a national film production.

The texts of the three above-mentioned decrees, established as follows the mission of CNC:

—_(

—_C —C

—_C

—_C

—_(

—_(

Encourage the production of Lebanese feature and television films and contribute to
improve their quality.

Propose all necessary measures for the improvement of the film industry in Lebanon.
Establish official contacts with all Lebanese and foreign, public and private bodies
involved with the film industry.

Work in collaboration with Arab countries in order to improve the level of Arab film
production and promote it abroad.

Provide to the Ministry of Information all information related to cinema in Lebanon from
the legal, industrial, financial, technical, artistic political and moral point of view.
Recommend the appointing of official representatives for Lebanon at international film
festivals.

Supervise from the technical and artistic point of view feature and television films
produced by the Ministry of Information.

! The texts of decrees mentioned were provided by Mr. Hares Bassil, Curator of the Film Archives, Head of the
Cinematheque, during our data collection mission in Lebanon (October 2012). He is also in charge of supervising and
developing of the Cinema Department,
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9.3 The Ministry of culture and cinema

In 1983, a new law created the Directorate for Cinema, Theatre and Exhibitions, and the CNC
became a department under this Directorate.

In 1993, and pursuant to Law No0.215, the Directorate for Cinema, Theatre and Exhibitions was
transferred from the Ministry of Information to the Ministry of culture® which adopted a more or
less efficient government policy to support the promotion, distribution and production of
Lebanese films.

In 2000, a cinematheque was established within the Directorate by the Curator of the Film
Archives and Head of the Cinematheque, Mr. Hares Bassil, also in charge of supervising and
developing the Cinema Department. It is to be noted that the weak budget dedicated to this
institutional entity does not allow it to benefit from the necessary logistical means for a
developed cinematheque.

In 2008, a new law was enacted for the reorganization of the Ministry of culture. A new structure
transformed the Directorate for Cinema into a Directorate for Knowledge Economy and Cultural
Industries® where the Cinema Department became the Directorate for Cinema and
Cinematheque. However, the organization chart is still under preparation (a project still under
progress) while still using titles and attributions of the former directorate.

In parallel, the Ministry of Culture established a National Film Commission. This Commission is
in charge of the distribution of financial support to filmmakers. The total budget dedicated by the
Ministry to the financial support granted to filmmakers (in the form of subsidies) is of 100,000
USD (77,000 EUR) distributed among 10 to 15 filmmakers (short and feature films). According
to the head of development in the Cinema Department, "Indeed, this subsidy is very modest, but
from the institutional point of view, it is a simple form of support especially for young filmmakers

looking for financial means to produce their films".

! http://amww.culture.gov.lb/

2 http:/iwww.culture.gov.lb/ministere/index.php?sect=5&subsect=1&subsubsect=2

% Statements collected during our interview with Mr. Hares Bassil Curator of the Film Archives, in charge of the
Cinematheque and in charge of supervising and developing the Cinema Department, during our data collection
mission in Lebanon (October 2012).
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9.4 Foundation Liban Cinéma

There is in Lebanon a private foundation, Liban Cin®ma, created in February 2003, and
supported by the Lebanese Ministry of Culture and the Minister at the time, Ghassan Salame.
The creation of this organization shows a true institutional will to support, develop and promote
the local film industry, even through a private system.

Liban Cinéma is a private non-profit association which aims to contribute in promoting film
industry in Lebanon with support to training, creativeness, production and film promotion at the
national and international levels.

The purpose is to put in place a local film industry likely to establish a strong image of Lebanon
today. FLC seeks to play a federating role with different actors of this sector and secured the
necessary means for this purpose by channelling energies and centralizing information. It also
provides an opportunity for exchange between artistic, cultural and economic partners.

Role and objectives

1 With the purpose of promoting Lebanese cinema, FLC takes part in regional and
international festivals as wells as the various film markets.

1 FLC works for the protection of the Lebanese film heritage through the restoration and

digital transfer of old Lebanese feature films and Archives of Télé-Liban.

FLC takes part in the continued training of filmmakers by organizing seminars and

workshops.

FLC improves the development of film production by organizing pitching sessions, by

offering awards and subsidies, and by creating opportunities for funding of films.

FLC promotes Lebanon as a film destination and a regional production and

postproduction centre in order to develop film industry in Lebanon.

FLC works on the creation of a Fund for financing the development, production and

distribution of films.

FLC prepares a database for the Lebanese audiovisual landscape and Lebanese

operators of the Diaspora.

—_(

—_C

—_(

—_C

—_(

Actions taken to preserve Archives of films
FLC Initiative: restoration of Archives of Télé-Liban?

The project aims to protect national political, cultural and sport memories from 1960 to 1980,
period during which the single public broadcaster, Télé-Liban, used to monopolize the

! www.fondationlibancinema.org

2 Foundation Liban Cinéma, Cinema Guide 2012.
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audiovisual memory of the country. The plan consists in establishing an inventory of films, then
selecting those requiring restoration following an order of priority and degree of deterioration,
restoring them and digitizing them so that the public may access these treasures.

The Foundation Liban Cinéma seeks funds for this project from public and private institutions,
international or non-government organizations. FLC manages the different aspects of the
restoration process and works on raising awareness of the public in relation to the importance of
the preservation of archives.

Initiative of UMAM: the studio Baalbek® project

The idea of creating the Lebanese non-government organization UMAM for Documentation and
Research (UMAM D&R) derived from the belief that the recent past of Lebanon will only be
accepted through collecting, protecting and distributing all elements of the past, documents and
audiovisual archives included.

Studio Baalbek project aims to protect, restore and digitize the forgotten studio and the
discarded rolls of film from Lebanese civil war until UMAM D&R was created to save this cultural
and film heritage.

More concretely, this initiative seeks to identify and digitize these documents or at least to
maintain their historic value. Once restored, the films undergo a long and delicate digitization
process which will succeed provided some facilities are available especially in terms of the
necessary equipment for reading audio and audiovisual formats.

9.5 The Ministry of tourism and cinema

During the past seven years, the Tourism Board for Lebanon? in Paris, in coordination with the
Lebanese Ministry of Tourism® worked on conveying positive information about Lebanon
through a new media: films.

Films are an exceptional promotion tool for Lebanon as a tourist destination and also as a host
country for filming, thanks to the diversity of panorama offered by the geography of the country.

After taking part in the film market of the Film Festival at Cannes for five years, the Tourism
Board for Lebanon in Paris decided to make its contribution to the Lebanese film industry
official, through a long-term project: 35mm from Beirut. Launched during the Cannes Festival in
2009, the project @5mm from Beirutd materialised its approach through a professional guide,
distributed in the form of a flash drive, and a website to promote the image of the country as a
host country for cinema. This activity was welcomed by operators during the festival, and led to
many interesting discussions, and contacts were established between directors, producers and
operators of the film industry.

Presently, @5mm from Beirutd wishes to extend its mission, in other words, to continue
identifying the needs of the Lebanese film industry in order to organize the sector and its
relations to the rest of the world by creating concrete actions. Among these actions: regularly
updating the website www.35mmfrombeirut.com, participating actively in the film market of
Cannes Festival and organizing tours in Lebanon to professionals of foreign cinema.

! Ibid.

2 http://www.destinationliban.com/

3 http://www.lebanon-tourism.gov.lb/fr/
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9.6 National film events

9.6.1 Festivals and Associations

() BEIRUT

INTERNATIONAL
FILM FESTIVAL

Beirut International Film Festival*

BIFF is the oldest Lebanese festival and the only international film festival in Lebanon
organizing a competition.

In 2012, the International Film Festival of Beirut was at its 16™ year and 12" edition. Some
editions of the festival did not take place because of the political situation.

The work of the Festival is provided by the following sections:

Middle Eastern Film Competition for feature and short films and documentaries of the
Middle East including North Africa, Turkey and Iran

Panorama for films from all over the world

The cooking section

The children's films section.

—_—C —C —C

—_(

beirut DC

Beirut DC? Association

Beirut DC was founded in 1999 by a group of operators from the film industry and artists. The
objective of the association is to offer necessary assistance and support to independent Arab
filmmakers to overcome difficulties and constraints.

In order to promote the Arab film industry, BDC organized the Ayam Beirut Al Cinema'iya
festival or Film days of Beirut. BDC regularly organizes training workshops for amateurs and
semi-professionals in order to reinforce professions in the sector in the Arab world.

! http://mww. beirutfilmfoundation.org/

2 http://www.beirutdc.org/
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Beirut Film Festival
(Film days of Beirut /Ayam Beirut Al Cinema'iya)*

The Beirut film festival is held every two years since 2001 by Beirut DC. The objective of the
festival is to reinforce openness to the Arab world and to create opportunity to Arab filmmakers
to meet and exchange ideas.

The selection of films participating in the festival includes feature and short films, fiction and
documentaries as well as experimental, animation and students' films, retrospectives and
children's films.

Several parallel activities take place during the festival: training workshops, courses conducted
by Arab and foreign experts, presentations and platforms.

Cabriolet Film Festival

Cabriolet Film Festival® is the first outdoor festival in Lebanon. It was created in 2009 by
Laboratoire d'Art. It presents local and international short films during three nights at Saint
Nicolas Stairs at Gemmayzeh. In 2012, the festival held its fourth edition under the theme
"Beyond Borders".

! http://35mmfrombeirut.com/festivals/ayyam-beirut-al-cinema2iya/

2 http://www.cabrioletfilmfestival.com/index.php
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docudays

beirut international
documentary festival

DOCUDAYS
Beirut International Documentary Festival*

The festival was created in 1999 in order to raise public awareness to non-fictional film genre as
an entertainment and information tool. Docudays has become an expected film event offering,
every two years, an exceptional date to film industry operators and the public. The 11" edition of
Docudays will be held in 2013.

ulill () 3ali

NadilekolNass

Nadi Lekol EL Nass or Club for Everyone

Nadi lekol El Nas? is a non-profit cultural league aiming to spread cultural media and tools. It
was founded in 1998 and holds film screenings, exhibitions, literary seminars and music
concerts.

Nadi lekol El Nass also supports local and Arab production through screening and distribution of
cinema and literary works. In addition, the association stores and protects artistic and popular
heritage by publishing and distributing in the form of books and DVDs. The 10" Nadi Lekol El
Nas film festival took place on 13™ May 2012 at the Al-Madina theatre.

-né.a Beyrouth

production house
€ .Né in Beirut

Né in Beirut started as an annual Lebanese film festival and was organized for the first time in
August 2001

In 2003, producers and directors of Né in Beirut decided to create a production company with
the same name in order to take part more actively in the recreation of the national Lebanese
film industry and better support new talents. The company is also involved in international co-
production with Europe, Canada and the United States.

! http://mww.docudays.com/

2 http://nadilekolnas.org/

3 http://www.neabeyrouth.org/

Euromed Audiovisudll 75


http://www.docudays.com/
http://nadilekolnas.org/
http://www.neabeyrouth.org/

HIm andaudiovisual data collection project

Né in Beirut actively works in order to discover and put in the limelight emerging talents in the
sector and new film projects with international potential but dealing with local issues.

International

TR [1) @ intemoationat

Outbox International Short Film Festival

Outbox International Short Film Festival' is an annual outdoor film festival of independent short
films produced everywhere in the world. It also includes film exhibitions and organizes film
soundtrack concerts.

The Outbox festival is held every year in June at the Roman baths archaeological site in
downtown Beirut, where Romans, 2000 years ago, held their daily cultural events.

e
-5 SCREEN
———— ey BEIRUT CLLULLLL”

Screen Institute Beirut

Screen Institute Beirut? is a non-profit association which main objective is to reinforce the film
industry infrastructure in the Arab region.

SIB offers particular support to documentary films. The Film Fund offers subsidies for the
production and development of documentaries to filmmakers and producers from all Arab
countries.

! http://mww.outboxfilmfestival.com/

2 http://www.screeninstitutebeirut.org/
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AFAC gl
The Arab Fund for Arts and Culture

Upon an initiative from the cultural field activists, the Arab Fund for Arts and Culture (AFAC)*
was created in 2007. It is financed by individual sponsors and Arab and foreign institutions, and
has an annual budget’ of 2.5 million USD (1.5 million EUR).

The independent institution AFAC funds individuals and organizations operating in the fields of
cinema, literature, music, performing arts, visual arts, research and training as well as regional
events. AFAC also aims to facilitate exchange, research and cooperation in the cultural field
between the Arab region and the rest of the world.

In the film industry field, AFAC regularly issues yearly regional calls to filmmakers so that they
present their film projects. Moreover, AFAC has three programmes:
I The Arab Programme for documentary Films (2009-2012). Since its launching, this
programme has funded 47 documentary film projects.
I AFAC Express offering financial support to film and arts projects.
I Crossroads: initiative designed for financial support to independent Arab filmmakers.
Until 2012 Crossroads managed to support and fund 12 film projects from different
categories (feature and short films, documentaries and experimental film).

The Metropolis Association for Lebanese Art®

The Metropolis Association was founded in 2006 to develop a film culture in a country
separating cultural policy from the public sector. Its main goal is to allow cultural diversity,
establish dialogue through cinema by presenting its different tendencies and categories.

Metropolis develops the film heritage by presenting retrospectives and welcoming a film-loving
audience in its facilities located in Ashrafieh at the heart of Beirut.

! http://arabeulturefund.org/homelindex.php

2 Interview with Rima Mismar, Film Programs Manager- AFAC. October 2012

3 http://ww.metropoliscinema.net/
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